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:
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General Manager, Penang Development Corporation (PDC)
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:
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:
SOCIAL MEDIA ADVERTISING – ONGOING BOOSTING OF POSTS ON FACEBOOK AND INSTAGRAM
Date 

:
29 November 2018
Dear YB Yeoh,
For 2019, we have allocated a budget of RM150,000 to be utilised for advertising and promotions via social media, i.e. Facebook and Instagram. Reason being, in the current times, a large number of people are spending most of their time engaging in social media platforms. 
It is without a doubt the most efficient and cost-effective medium that can reach out to a wide network of targeted groups is by means of social media advertising.
The budget of RM150,000 has been allocated with our VPY2020 campaign taken into consideration. The budget allocated for 2018 was RM80,000, and an additional RM70,000 has been added for the year 2019 to further promote Penang, going in line with our VPY2020 vision.

PGT has planned out an ongoing monthly boosting till the end of 2019 on its Facebook and Instagram. The content would include upcoming events, Penang tourism stories and e-coupon (which drive traffic to the myPenang website) and videos.
Kindly note that the boosting will not only include countries with direct flights to Penang but also other potential ones such as Australia, Japan, Korea, USA and the UK, that’ll total up to about 30 destinations. Each post boosting is estimated at RM200-RM300. As there are varied content and it will be undertaken regularly, reaching out to a wide network, the budgeted amount of RM150,000 is required till year end.

We hereby seek your kind approval and thank you in advance.

Regards,
_________________

Janice Kua
