
3.  Communications - Reported by D’Yani Ramoo 

 
December 2020 - March 2021 

Report Overview 
Events’ promotion: 
All state supported events have been postponed due to the Covid-19 pandemic. However, there 
were a couple of events which are being held virtually. PGT continued its A&P support for the annual 
Chinese New Year Celebration (Miaohui) held in February 2021 with LED advertising, Rapid Bus wrap 
and digital promotions. PGT also helped promote ‘The Journey of Art’, another virtual event via 
Facebook advertising in December. 
 
International campaigns: 
For international market, we completed our final advertorial in the inflight magazine of Gateway for 
December issue and installed our remaining Lightbox ad which is part of the OOH campaign in 
Taiwan, in Ximen MRT Station, for three months - December 2020 to February 2021. In December, 
we also completed and published our online advertorial on silverkris.com which will later serve as a 
landing page for programmatic advertising (1 million impressions) targeted to take off from July 2021 
onwards. Finally, a billboard was printed and installed in February in Brunei for over 12 months. 
 
Domestic campaigns: 
Due to a shutdown on international travel, we have been mainly focusing on the domestic market. 
Under Comms, the campaigns which we have completed during December 2020 to March 2021 are 
the retail advertising across all Family Mart stores (200+ stores) nationwide as well as digital 
advertising via iMedia’s brand partners, namely Oh! Media and Goody25. In December, we 
completed our Penang Responsible Tourism Campaign and had an official launch of Rapid Bus wraps 
and Bus Shelters. At the same time, a new video was launched as well – Experience It All In Penang, 
to reiterate our Jom! Experience Campaign. 
 
We have completed a new video called ’20 +1 Reasons to visit Penang’ to target the domestic market 
via social media as soon as inter-state travel resumes. We in fact have a series of videos to be 
launched then: The Other Side Of The Island - Teluk Bahang and Balik Pulau, The Opposite Side Of 
The Island Seberang Perai and Penang Through The Lens.  
 
The confirmed advertising for Giant Cube and Covered Walkways in KL city centre have been 
postponed until inter-state travel resumes.  
 
From the wake of the pandemic, PGT has been focusing more on promoting Penang via social media, 
to ensure Penang remains in the minds of potential visitors especially when the travel ban is lifted. 
PGT has also been regularly boosting posts on its Facebook page, targeted especially towards the 
domestic market. In the following pages of this report, you’ll find that there has been more effort 
put into social media and lesser of outdoor advertising of bus wraps and billboards which had been 
used to promote events that are now all currently put on hold.  

 
 
 
 
 
 
 
 
 
 
 



3.1  Accomplished from December 2020 to March 2021  
 
 3.1.1 Event. 

 On 22nd December 2020, we launched the “Experience It All In Penang, Responsibly” 
campaign that unveiled the outdoor adverts on a Rapid Penang bus and Bus Shelter along 
Lebuh Light as well as the "Experience It All In Penang!" video at the E&O Hotel. The 
"Experience It All In Penang, Responsibly" campaign was the first campaign by the Penang 
State Tourism after the first CMCO.  
 
The adverts displayed on Rapid Penang buses and bus shelters were the latest advertising 
and promotional materials for the "Penang Responsible Tourism" campaign launched on 30th 
July 2020. They join other existing "Penang Responsible Tourism" materials such as 
billboards and LED screens across Penang and awareness visuals on digital platforms.  
 
The "Experience It All In Penang!" video highlights some of the very best world-class 
attractions and experiences Penang has to offer, suitable for all ages. It compares 14 tourist 
attractions around the world to similar attractions available in Penang, such as Penang Hill’s 
Funicular Train to Hong Kong’s Peak Tram, The TOP Penang’s Rainbow Skywalk to China's 
Zhangjiajie Glass Bridge and The Habitat Penang Hill’s Flight of the Colugo to New Zealand's 
Rotorua Canopy Tours to name a few. 

 
 Photos of the event as follows: 
  
 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



3.1.2 Bus Shelters. 
Following our booking of Covered Walkways in KL City Centre with media owner, Parisign 
Media Sdn Bhd, PGT was also given advertising space on 5 bus shelters in Penang, rental free 
as a package deal. The 5 bus shelters that have been offered by Parisign are the ones that 
had our Experience Penang 2020 (EPY2020) campaign that were launched on 2nd July 2019. 
The 5 bus shelters are being provided to PGT to continue advertising rental free for the whole 
year of 2021. However, at the time of printing and installation in January 2021, we had taken 
up 6 bus shelters where only one of it (Light Street) is on both sides and the rest are all one 
sided.  
 
The following are photos of each bus stop in its respective location: 

Lebuh Light:  
Penang Responsible Tourism (Both sides)  

 

Pengkalan Weld:  
Penang Responsible Tourism (1 side) 

 
Air Itam:  
Penang Responsible Tourism (1 side) 

 
 

Lebuh Farquhar:  
Jom! Experience Penang (1side)  

 

Church Street Pier: Jom! Experience 
Penang (1side)   

 

Lebuhraya Tun Dr Lim Chong Eu:  
Jom! Experience Penang (1side)  

 
 
 
 
 
 
 
 
 

 



3.1.3 LED board – Anson Road (by Optimal Media) 

Penang International Container Art 
Festival 
23 July, then put on hold on 13 Jan 2021 
due to MCO 2.0 
 
 
 
 

 
 

Penang Travel Deals 
30 October, then put on hold on 13 Jan 
2021 due to MCO 2.0 
 
 
 
 
 
 

 
 

CAT Bridge – by Rapid Penang 
8 September, then put on hold on 13 
Jan 2021 due to MCO 2.0 
 
 
 

 
 

Penang Responsible Tourism 
25 November, then put on hold on 13 
Jan 2021 due to MCO 2.0 
 
 

 
 

Penang Chinese New Year Celebration - 
Miaohui 
4 January, then put on hold on 13 Jan 
2021 due to MCO 2.0 
 
 
 
 

 



3.1.4  LED boards – AutoCity, Queensbay, Gurney Plaza and Nibong Tebal (by Performance Plus) 

Penang International Container Art 
Festival 
23 July, then put on hold on 13 Jan 2021 
due to MCO 2.0 
 

 

 
 

Penang Travel Deals 
30 October, then put on hold on 13 Jan 
2021 due to MCO 2.0 
 
 

 
 

CAT Bridge – by Rapid Penang 
8 September, then put on hold on 13 
Jan 2021 due to MCO 2.0 
 
 
 

 
 



Penang Responsible Tourism 
25 November, then put on hold on 13 
Jan 2021 due to MCO 2.0 
 

 

 
 

Penang Chinese New Year Celebration - 
Miaohui 
4 January, then put on hold on 13 Jan 
2021 due to MCO 2.0 
 

 

 
 

 
 
3.1.5 Rapid Bus Wrap - PGT obtained approval from MBPP to wrap one CAT bus for the Chinese 

New Year Celebration (Miaohui) from 1 Dec 2020 to 31 January 2021. The virtual event was 
held 12-20 February 2021. Snapshots of the fully wrapped bus is as follows together with its 
bus number plate details.  

  

 

 
 



3.1.6 Lightbox Ad in Ximen MRT Station 
 The Lightbox ad in Ximen MRT Station was part of the OOH campaign in Taiwan and it was 

finally undertaken for three months from December 2020 to February 2021. We had to 
update and reprint the ad as the logo was changed from EPY2020 to Jom! Experience Penang 
logo. The ad was put on hold earlier due to Covid-19 where the initial planned for June to 
December 2020 as part of the EPY2020 campaign to target Taiwan market.  

 
 A snapshot of the installed ad visual as follows:  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 3.1.7 Print Advertising: Gateway – December ‘20 issue 
PGT reduced the advertorials in Gateway from 12 to 3 issues due to the pandemic. We 
advertised in January 2020, August 2020 and our final advertorial was published in December 
2020.  
 
The following visuals of the hardcopy was sent to us by China Southern Airlines’ agency:  

 
 



3.1.8 Family Mart Retail Advertising 
The retail advertising in all FamilyMart stores across Malaysia was undertaken for 3 months 
from December 2020 to February 2021 to target domestic market. FamilyMart stores in 
Malaysia, to date totaling 200+ stores achieve approximately 200,000 transactions per day / 
an average of 1,000 transactions per store per day. FamilyMart stores are located at major 
transit hubs, universities & colleges, commercial & business districts, etc. and continues to 
expand rapidly. The counter-top TV screens situated above the payment counter, between 
the menu screen displayed our 15-sec TVC every 5 minutes. The TVCs that we used each 
month were on Penang Travel Deals (Jom! Experience Penang),  The Other Side Of The Island 
(Teluk Bahang & Balik Pulau), and Experience It All In Penang (comparison video). 
 
The following are photos of the retail ad and results in terms of number of transactions per 
store per day, to give an indication of the traffic flow into an outlet: 

Month Photo Result 

December:  
-Penang Travel 
Deals (Jom! 
Experience 
Penang) 
 

 

Approx. 750 
transactions per 
day per store 

January:  
-The Other Side 
Of The Island 
(Teluk Bahang & 
Balik Pulau) 
 

 

Approx. 540 
transactions per 
day per store 

February:  
-Experience It All 
In Penang 
(comparison 
video) 
 
 

 

Approx. 710 
transactions per 
day per store 

 
 
 

 
 
 
 
 
 
 
 



3.1.9 Social Media Advertising – iMedia Brands 
Aimed at targeting the millennial audience of the domestic market, PGT worked with iMedia 
via its brand partners – OH! MEDIA (Malay language) and GOODY25 (Chinese language). 
 
From 23 December 2020 - 23 January 2021, our campaign with iMedia included 1x branded 
article in OH! MEDIA and 1x branded article in GOODY25 that guaranteed 20,000 reads and 
15,000 engagements each in OH! MEDIA and GOODY25. There were also social media posts 
done to drive traffic to both articles in the online publications. The following are the results 
of the campaign in detail from iMedia.  

OH! MEDIA 

 

 
 
 
 
 



GOODY25 

 

 
 

Campaign Summary: 



3.1.10 Billboard Advertising In Brunei 
PGT opted to advertise on a billboard in Brunei as it was more worthwhile than advertising 
on mediums such as TV commercial, newspaper, magazine and radio. The sole media owner 
of billboard in Brunei is D’ Sunlit and out of eight locations that were proposed, PGT chose 
the billboard located at Gadong Wet Market, a high traffic spot not only for passing traffic 
but pedestrians as well with an average of over 1.7mil viewers a month. The billboard 
measuring 47ft x 18ft, was printed and installed on 29 January 2021 for 12 months.  
 
The following is a snapshot of the Gadong Wet Market billboard: 

 
 

 
3.1.12 Calendar Of Events 2021 - PDF  

We have published a list of events and festivals on PGT’s official website for year 2021. We 
are also updating the list as and when changes occur nearer to the event date. The initial 
compilation had been a little challenging due to this uncertain period of time. However, once 
we more or less had a firmed up list, we produced a PDF version that was downloadable 
from our website. We will update the PDF version on a quarterly basis. The following is a 
visual of the PDF’s pages: 

 



3.1.13  New set of rollup streamers 
 We have also designed and printed a new set of rollup streamers for us to use during 

upcoming events and PCs, as our earlier ones are on EPY2020. Hence, we’ve incorporated 
the newly designed logo for the streamers that highlight the three pillars of Food & Lifestyle, 
Nature & Adventure and Culture & Heritage, as per following visual: 

 
 
3.1.14  New cover designs of brochures 
 We have updated the covers of our brochures as our series of brochures were all with 

EPY2020 logo. Hence, we’ve redesigned it to look a little different from the earlier version 
and incorporated the new logo in it as well. Currently we’re able to update the cover of our 
PDFs only as we’re still unable to update it’s content yet due to changes of business 
operations during the pandemic.  The following are visuals of our new brochure covers.  

  

    

    



3.2.15 New video production – 20 +1 Reasons To Visit Penang 
PGT has produced a new promotional video to welcome 2021 and especially target domestic 
tourism. Hence the concept of the video entails 20 +1 (in line with the year 2021) reasons to Visit 
Penang. The video highlights not only places of interest, but also focuses on the “experiences” of 
visitors when in Penang. As the “finale” or 21st reason to visit Penang, the video highlights Penang’s 
hospitality and showcases YB as the spokesperson to welcome visitors to Penang.  
 
The following are screenshots of the completed video. It’s also translated in Malay language: 

  

  

  
 

 
 
 
 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 



3.2 Updates 
 
3.2.1  Social Media Content – Penang Hidden Gems 
We engaged Penang Hidden Gems to produce social media content solely for PGT’s social media 
platforms. The content will specifically focus on highlighting Penang's heritage and hidden gems, 
covering topics that are lesser known to even Penangites. The content will be produced by a group 
of tourism enthusiasts whom are writers as well and have come together to start Penang Hidden 
Gems, a relatively new social media page which is increasingly becoming popular on Facebook that 
started in February this year. 

  
Penang Hidden Gems will produce content (videos and write-up) exclusively for PGT's social media 
platform to showcase Penang's hidden gems on the island and mainland. The content will be 
targeting the domestic market hence it will be skewed more towards the use of local lingo.  
 
It includes the production of two videos (2-3 minutes), i.e. Bukit Mertajam and Gertak Sanggul. Each 
video will include subtitles in 3 separate languages – Malay, English and Chinese. It also includes 
three FB captions which are for prior release of each video (50-100 words). Additionally there will be 
two full article write-ups (800-1000 words) on each location to be uploaded to PGT’s website under 
Penang Stories. So far, Penang Hidden Gems has completed the full article write-up, FB posts and 
video on Gertak Sanggul. The following are screenshots of the video: 

  

  
 



3.2.2 Collaboration with Penang Foodie 
Due to the overwhelming response from the collaboration with Penang Foodie (x20 videos) last year 
to promote EPY2020, we’re working with Penang Foodie again to promote Penang earliest next year, 
targeting especially the domestic market and Singapore too.  
 
Penang Foodie had initially proposed to produce 10 cinematic videos however, due to budget 
constraints, we have cut down to only one video which they will produce differently this time with 
entirely new footage and it will focus on the hidden gems. The collaboration now however is more 
focused towards targeting the TikTok audience as PGT also aims to increase its TikTok followers.  A 
total of 21 TikTok videos will be produced for this campaign with entirely new footage.  
 
About TikTok: 
TikTok, known in China as Douyin, is a trending video-sharing social sharing platform where it is used 
to make a variety of short-form videos, from genres like dance, comedy, and education, spanning a 
duration between 3 to 60 seconds. Since its launch in 2016, TikTok has rapidly gained popularity in 
East Asia, South Asia, South East Asia, the United States, Turkey, Russia, and other parts of the 
world. As of October 2020, TikTok surpassed over 2 billion mobile downloads worldwide.  

 
In regards to this ad campaign, the videos will be cross-posted on Penang Foodie’s social media 
platforms as well as Penang Global Tourism’s, simultaneously. Penang Foodie’s platforms have total 
reach/followers respectively, as follows: 

• Penang Foodie  – 1.4mil 

• KL Foodie   – 1.4mil 

• Singapore Foodie  – 639k 

• Johor Foodie  – 357k 

• Halal Foodie  – 400k 

• TikTok   – 323.1k 
 
The following is a draft of a Tiktok video that was submitted for approval: 

   
 
 
 
 
 



3.2.3 Muslim Travel Guide 
PGT will be undertaking to produce a booklet and brochure for Muslim travellers by this year. It is 
actually an update of the existing Muslim Travel Guide (2016/2017) that was produced by PIHH – 
Halal Penang (under YB Malik) and funded by PGT then. PGT was also given copies in both English 
and Arabic, to use/distribute. 
 
This time around, PGT will work directly with the agency, Karisma Kreatif to update the current 
version which will be translated to Arabic language as the booklet will be for the Arab market. A 
foldable brochure or simplified version will be produced as well and it will be in Malay language as it 
is specifically for the domestic market which will be called ‘Jalan Penang’. Since we will be focusing 
on the domestic market in H1 of 2021, the foldable brochure will be very much useful for our local 
visitors. The booklet will present a complete overview of Penang including a list of mosques in 
Penang and Halal restaurants. However, the foldable brochure, will also include Muslim-owned and 
Muslim-friendly eateries /hawker stalls with proper indication of categories. 
 
Karisma Kreatif has submitted a draft copy of the foldable brochure content and is now completing 
the copywriting for the booklet. Design and layout for both materials will only be done once the 
content/copy writing is finalised. We have however designed the cover pages for both as follows: 
 

Cover of Muslim Travel Guide – booklet: 

 
 

Cover of ‘Jalan Jalan Penang’ – brochure: 

 

 
 
 
 
 
 
 
 
 
 
 
 
 
 



3.2.4 Revamping of Trade Booklet 
The trade booklet and foldable trade brochure that we currently have are now outdated and requires 
a total revamp. These two promotional materials are mainly given out to travel traders during B2B 
sessions, trade shows and sent out to Tourism Malaysia offices worldwide for their use as well.   
 
We recently went through the trade booklet content in detail and found that much of it requires 
updating as it was last printed in 2018. We also concluded that the booklet can be further improved 
with more info on Penang’s latest attractions and hidden gems plus aside from sight- seeing, visitors 
can also take up classes, workshops and engage in educational and experiential activities. Several 
suggested itineraries will be included as well for the convenience of tour agents so that they can 
have a better idea when packaging tours for their clients visiting Penang. 
 
On another note, we will also be revamping our website where the content and outline of the trade 
booklet and website will in fact be quite similar and consistent. However, the website will be more 
comprehensive than the trade booklet where travel traders can be directed to the website for more 
details and current information. Hence, the reason why we have planned for both ‘platforms’ to be 
done in a consistent manner. Currently, we have already come up with an initial draft and are now 
working with a copywriter to complete the whole content. Meantime, we are also sourcing for new 
photographs to be used in this revamped version.  
 
 
3.2.5 Revamping of PGT website 
PGT’s official website, mypenang.gov.my requires a total revamp to keep up with current trends and 
information since our last update was done 5 years ago. Ideally a website should undergo a full 
redesign after 3 years to stay up-to-date in order to capture attention and drive traffic to its website 
pages. Due to a rapid change in online user experience, it’s now our priority to revamp PGT’s website, 
to make it more user-friendly, trendy and equipped with updated information.  
 
PGT’s website has always served two roles, i.e., providing general travellers the information they 
need about Penang, and travel traders who need the information to customise great travel products. 
To enhance user experience, we would now require to sync and streamline our content to suit users 
who are becoming increasingly internet-savvy and who want information fast and easy. By doing so, 
we believe that it can drive more traffic to our website and continue to serve as an official state 
tourism website with reliable and current information. 
 
We went through the website content in detail and found that much of it requires updating such as 
on Penang’s latest attractions and hidden gems. Aside from sight- seeing, visitors can also take up 
classes, workshops and engage in educational and experiential activities. Several suggested 
itineraries will be included as well for the convenience of tour agents so that they can have a better 
idea when packaging tours for their clients visiting Penang. Another important component of the 
website is the directory listing which needs to have enhanced filter options for easy search. 
Additionally to follow the current trend, social media feature i.e., Instagram will also be synced to 
the homepage itself where ongoing photo feeds will appear in real-time.  
 
We went through a thorough process of sourcing and selecting a suitable website developer. We 
met up with four different developers who presented their detailed proposals and the best fit 
company that met our requirements was VeecoTech Web & Ecommerce Sdn Bhd. We have already 
finalised an outline for the website which will be quite consistent to our trade booklet (as explained 
earlier). We will be working with VeecoTech on the design and layout of the website first whilst the 
content is being done. 
 
 
 
 



3.2.6 Social Media Advertising – UTOPIA Brands 
PGT is always looking into exploring new and potential advertising platforms and partners to gain 
more branding exposure. Thus, we wish to explore working with another digital media company to 
undertake social media advertising targeting the millennial audience of the domestic market 
particularly focusing the Malay market.  
 
We now working with another digital media company called Utopia Advertising where the proposed 
online publications are Siakap Keli Press, Rileklah and Manis Madu. Manis Madu is Utopia’s own 
brand however Siakap Keli and Rileklah are its brand partners with whom it maintains bulk purchase 
rates. Hence, Utopia has managed to offer PGT a package deal that’s reasonably priced, covering a 
wide reach of audience. Utopia Advertising also specialises in producing creative video content, 
talent management, programmatic advertising, live stream programmes and others. 
 
We will be running an advertising campaign via the said Utopia’s brand partners - Siakap Keli Press, 
Rileklah and Manis Madu that are all Malay language platforms and here’s an overview of each 
brand’s, as follows: 

Brand Website Facebook 

Siakap Keli Press 834k 
Unique users 

3mil 
Followers 

Rileklah 
 

201k 
Unique users 

165k 
Followers 

Manis Madu 
 

266k 
Unique users 

16,245 
Followers 

 
The campaign includes the production of 1 video to be ‘viral-ed’ via the three brands’ social media 
platforms, an advertorial each on Siakap Keli Press and Manis Madu plus banner ad impressions on 
Manis Madu that leads to its advertorial page.  
 
Utopia will bear the cost of the full video production, transportation (to and from KL and within 
Penang), & accommodation of crew and the lifestyle influencer Faizdickie who has more than half a 
million followers on Instagram. Utopia also guarantees a total reach of 420,000 people, 80,000 web 
ad impressions and 5,000 page views of the web advertorials. However, we can expect a wider reach 
as the post by Faizdickie on his IG page will be additional coverage. 
 
 
3.2.7 Going Places – Destination Guide 
We have booked to undertake digital advertising with INK Publishing, the media agency that’s 
managing Malaysia Airlines’ media spaces, including its digital platform — Going Places 
(goingplaces.malaysiaairlines.com). PGT will sponsor content on Penang under the Destination Guide 
of Going Places’ website for 7 months from June to December 2021. However, upon sign up and 
completion of content, it will already be live on the site and boosting will only start in June 2021.  
 
Currently INK has published a short intro on Penang only, however we will be adding content to the 
Destination Guide and include videos as well. We also are allowed to update the content each month 
as we go along to be featured on our sponsored page. Even after the 7-month campaign, our content 
remains in the Destination Guide. The content will be produced/edited by INK’s editorial team too 
and the page will have a BOOK A FLIGHT button that directs readers to MH’s flight booking site.  
 
In order to drive traffic to the Penang Destination Guide page, INK will undertake to do monthly 
boosting (from June to December 2021) via its Facebook and Instagram targeting the domestic 
market. There will also be 1 post done (on a suitable month/date of our choice) on Malaysia Airlines’ 
Facebook and Instagram too which will reach over 3 million of its followers worldwide. 

 
 



3.2.8 Covered Walkways (Extension till 2021) in KL City Centre 
An outdoor advertising campaign on EPY2020 was undertaken on Covered Walkways in February 
2020. The advertising is for 12 months - located in KL’s city centre at Jalan Sultan Ismail and Jalan 
Raja Chulan located in front of Wisma Genting and Wisma Cosway respectively. In July 2020, we had 
changed our Covered Walkway visuals with two new Jom! Experience Penang ads featuring the 
campaign’s promotions and “7 World Wonders of Penang”, and it was officially unveiled by YB in 
front of Wisma Genting along Jalan Sultan Ismail then. The advertising period should be ending in 
March 2021, however now, the media owner, Parisign Media has agreed to extend the campaign 
period till end of May 2021 due to the Covid-19 outbreak. 
 
PGT has already signed up with Parisign on extending the covered walkways for another 7 months 
from June 2021. However, due to the inter-state travel ban, we will only proceed once the ban is 
lifted and the months will be accounted for from then on. Photo of our current ad on one of the 
Covered Walkways with Jom! Experience Penang: 
 
 
 
 
 
 
 
 
 
 
 
 
 
3.2.9 Giant Cube LED Advertising in KL City Centre 
Apart from our advertising on Covered Walkways, for stronger presence of Penang’s promotion in 
the Golden Triangle of Kuala Lumpur, and to especially target the domestic market, we will advertise 
on the Giant Cube LED, located in front of Lot 10 Shopping Centre, right next to the MRT entrance.  
 
The iconic Giant Cube offers advertisers the visibility and exposure that effectively targets KL’s 
busiest arterial road – Jalan Bukit Bintang. Media owner, YTL InfoScreen reported that the Giant Cube 
attracts about 5 million pedestrians and 2.4 million vehicles on a monthly basis (based on prior data). 
Advertising on the Giant Cube covers all four sides of the 20’ x 20’ LED cube simultaneously when an 
ad is shown. The ad appears 20 times on every 60min loop or a total of 1,440 times from 7am to 1am 
(18hours). Also note that there will only be about four to a max of 10 advertisers at a time. 

 
We will be advertising on the Giant Cube for 5 months. However, due to the inter-state travel ban, 
we will only proceed once the ban is lifted and the months will be accounted for from then on. The 
following is a photo of the Giant Cube (in front of Lot 10): 
 
 

 
 
 
 
 
 
 
 
 
 



3.2.10 Programmatic Advertising – SIA’s first party data (Navigator) 
Many airlines have ceased publishing inflight magazines due to hygiene concerns and instead are 
shifting their focus on digital or online platforms. Singapore Airlines (SIA) that has been publishing 
its inflight magazines - SilverKris and Silkwinds has now embarked on a new advertising avenue after 
it ceased publishing its inflight magazines due to Covid-19.  
 
PGT’s has engaged SIA’s official media agency, Ink Global to undertake on serving ads online 
targeting the most current audience captured via its database system – customers with the intention 
to travel, who’ve visited singaporeair.com. Once they’ve entered the site, they are already tagged 
and would start to see our ads whenever they’re on Google, Facebook and Instagram. Upon clicking 
on our ad, they will then be directed to a landing page on silverkris.com with our advertorial on 
Penang. This is when their interest is further reinforced which in turn will persuade them to book a 
flight to Penang.  
 
The programmatic advertising via SIA’s database includes 1 million impressions (online ads served) 
to be utilised by end of 2021. We will be planning the creatives for the digital ads soon and target for 
the campaign to commence after July 2021. 
 
Currently, the landing page on silverkris.com has already been completed and it focuses on Penang’s 
green spaces. We opted for the ‘nature’ approach to the content, taking into consideration that 
during this period of time, people would generally prefer to visit less crowded places and open spaces 
plus focus on healthier alternatives. Thus, in this advertorial we have featured nature-based places 
of interests and activities. At the end of the article, we’ve also included a link to a lengthier related 
write-up with more details that leads to PGT’s official website under Penang Stories.  
  
The following is a screenshot of our rather long landing page’s header 
(https://www.silverkris.com/8-secret-green-spaces-in-penang-you-need-to-know-about/): 

 

https://www.silverkris.com/8-secret-green-spaces-in-penang-you-need-to-know-about/


3.2.11 Video Posts on Facebook (1 Dec 2020 - 31 Mar 2021) 
Videos are an effective way to promote Penang as people are more visually driven where it 
gives them a good preview of what Penang has to offer. The videos posted on our Facebook 
page are also aimed at garnering more followers to PGT’s page as well as to our related 
websites where the audience are able to obtain more information. 

 

Videos posted on PGT’s Facebook page from 1 December 2020 - 31 March 2021: 

No. Videos Total Views as 
at 31 Mar ‘21 

Date 
Published 

 

1 Penang Foodie x Jom! Nikmati Pulau Pinang 
-20x Cultural & Historical Places 

 
 

8.2k 9 Dec 2020 
 

2 George Town, night view 

 
 

738 9 Dec 2020 



No. Videos Total Views as 
at 31 Mar ‘21 

Date 
Published 

 

3 Pulau Aman 

 
 

1.1k 19 Dec 2020 

4 Experience It All In Penang 

 
 

34.2k 22 Dec 2020 

 
 



 
 

No. Videos Total Views as 
at 31 Mar ‘21 

Date 
Published 

 

5 
 
 
 
 
 

Biking in Gertak Sanggul 

 

1.3k 9 Jan 2021 

6 
 

The Kapitan Keling Mosque 

 

610 9 Feb 2021 

 

 

 

 



No. Videos Total Views as 
at 31 Mar ‘21 

Date 
Published 

 

7 
 
 
 
 
 

Throwback video of Penang 

 

 
 

1.7k 17 Feb 2021 

8 The Habitat Penang Hill  

 
 

1.1k 25 Feb 2021 

 
 
 
 
 
 
 
 



 

No. Videos Total Views as 
at 31 Mar ‘21 

Date 
Published 

 

9 Escape Theme Park 

 

528 10 Mar 2021 

 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



3.2.12 Results of Paid Advertising via Social Media 
Boosted Posts on PGT Facebook Page from 1 December 2020 – 31 March 2021: 

PGT’s Facebook Page 

Post/ Advert Target Market Budget  
(RM) 

Duration  Reach   Results  

Buletin Mutiara – 
Waterfall at Sg 
Rusa, Balik Pulau 

Johor Bahru 
Alor Setar 
Kota Bharu 
Melaka 
Seremban 
Kuantan 
Ipoh 
Perlis 
Kuching 
Miri 
Selangor 
Terengganu 
Kuala Lumpur 
Labuan 
Kota Kinabalu 
Putrajaya  

800 1 - 5 Dec ‘20 134,749 349 link clicks 
300 shares 
1.3k reactions 
143 comments 

Penang Stories –  
8 Eco-Friendly 
Gems In Penang 
You Need To Know 
About  

Johor Bahru 
Alor Setar 
Kota Bharu 
Melaka 
Seremban 
Kuantan 
Ipoh 
Perlis 
Kuching 
Miri 
Selangor 
Terengganu 
Kuala Lumpur 
Labuan 
Kota Kinabalu 
Putrajaya  

800 
 
 

5 - 9 Dec ‘20 
 
 

98,752 463 link clicks 
25 shares 
1.3k reactions 
2 comments 
 

20 Tempat 
Bersejarah & 
Kebudayaan di 
Pulau Pinang 

Johor Bahru 
Alor Setar 
Kota Bharu 
Melaka 
Seremban 
Kuantan 
Ipoh 
Perlis 
Kuching 
Miri 
Selangor 
Terengganu 
Kuala Lumpur 
Labuan 
Kota Kinabalu 
Putrajaya  

800 9 - 13 Dec ‘20 23,092 8.2k views 
392 link clicks  
171 shares 
401 reactions  
36 comments  



The total amounts spent on PGT Facebook page from 1 December 2020 - 31 March 2021 is as follows:  

Penang Global Tourism  RM 4,800 

PGT’s Facebook Page 

Post/ Advert Target Market Budget  
(RM) 

Duration  Reach   Results  

The Journey of Art Johor Bahru 
Alor Setar 
Kota Bharu 
Melaka 
Seremban 
Kuantan 
Ipoh 
Perlis 
Kuching 
Miri 
Selangor 
Terengganu 
Kuala Lumpur 
Labuan 
Kota Kinabalu 
Putrajaya  

200 11 - 13 Dec ‘20 10,660 13 shares 
132 reactions 
0 comments 
 
 

Experience It All In 
Penang! 

Johor Bahru 
Alor Setar 
Kota Bharu 
Melaka 
Seremban 
Kuantan 
Ipoh 
Perlis 
Kuching 
Miri 
Selangor 
Terengganu 
Kuala Lumpur 
Labuan 
Kota Kinabalu 
Putrajaya  

800 23 - 28 Dec ‘20 130,432 519 shares 
731 reactions 
20 comments 
5.3k link clicks  
12k views  
 

Kisah Pulau Pinang 
– 8 Permata Mesra 
Alam di Pulau 
Pinang Yang Perlu 
Anda Tahu 

Johor Bahru 
Alor Setar 
Kota Bharu 
Melaka 
Seremban 
Kuantan 
Ipoh 
Perlis 
Kuching 
Miri 
Selangor 
Terengganu 
Kuala Lumpur 
Labuan 
Kota Kinabalu 
Putrajaya  

800 23 - 28 Dec ‘20 107,320 29 shares 
309 reactions  
14 comments 
5, 495 link clicks  
 
 
 



3.2.13 Facebook Posts (non-paid), each month from 1 December 2020 - 31 March 2021 
 

Month: December 2020 

 

 
 



 
 



 
Total Post Total Reach Total Post Clicks Total Reaction, 

Comments & Shares 

68 315,042 8,589 8,756 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



Month: January 2021 

 

 
 



 

 
 



 
Total Post Total Reach Total Post 

Clicks 
Total 

Reaction, 
Comments & 

Shares 

55 273,474 6,159 7,303 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



Month: February 2021 

 

 



 

 
 

 
 



 

 
Total Post Total Reach Total Post Clicks Total Reaction, 

Comments & Shares 

60 571,760 24,376 19,714 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



Month: March 2021 

 

 
 



 

 
 



 
Total Post Total Reach Total Post Clicks Total Reaction, 

Comments & Shares 

77 510,448 20,139 14,598 

 
 
 
 
 



In summary, the total number of posts (non-paid) and reach for PGT’s Facebook each month from 
1 Dec 2020 - 31 Mar 2021 is as per the following table: 

Month Total 
Posts 

Total Reach Total Post Clicks Total Reactions,  
Comments & Shares 

Dec 2020 68 315,042 8,589 8,756 

Jan 2021 55 273,474 6,159 7,303 

Feb 2021 60 571,760 24,376 19,714 

Mar 2021 77 510,448 20,139 14,598 

Total 260 1,670,724 59,263 50,371 

 
 
 3.2.14  Facebook Posts on Seberang Perai (Mainland) from Dec 2020 to Mar 2021 are as follows:  
 

December 2020 - Facebook Posts on Seberang Perai 
 

No. Posts Total Reach Total Engagement Date Published 

1 Hiking in Penang Mainland 5,254 410 3 December 

2 8 Eco-Friendly Gems in Penang You 
Need To Know 

102,304 2,080 5 December 

3 20 Tempat Bersejarah dan 
Kebudayaan di Pulau Pinang 

33,092 1,744 9 December 

4 8 Secret green spaces in and around 
Penang you need to know about 

5,895 567 10 December 
 

5 Bukit Seraya Trek, Machang Bubuk 1,895 125 12 December 

6 Mengkuang Dam  6,064 365 14 December 

7 Mee Kuah & Laksa, Permatang Pauh 2,187 105 15 December 

8 Bagan Ajam R&R 2,328 112 17 December 

9 Pulau Aman  3,173 214 19 December  

10 Experience it all in Penang Video 214,155 15,220 22 December 

11 8 Permata Mesra Alam di Pulau Pinang 
yang perlu anda tahu 

107,320 7,140 23 December 

12 Minor Basilica of St. Anne’s 
documentary 

4,775 255 25 December 

13 Air Hitam Dalam Educational Forest 3,708 149 30 December 

Total Posts Total Reach Total Engagement 

13 492,150 28,486 

 
 
 
 
 
 
 
 
 
 
 



The following are screenshots of the December 2020 posts on Seberang Perai, as listed above: 

 

 

 

 
 

 

 
 

 

 



 

 

 

 

 

 

 

 
 

 
 

 



 

 

 

 
 

 

 
 

 

 
 



 

 
 

 

 
 

January 2021 - Facebook Posts on Seberang Perai 
 

No. Posts Total Reach Total Engagement Date Published 

1 Mengkuang Dam 2,066 78 5 January 

2 Military Pillbox of Bumbong Lima 2,719 145 6 January 

3 Buletin Mutiara – Mengkuang Dam 2,210 60 7 January 

4 Empangan Seraya 4,775 180 18 January 

5 Food Trail in Bukit Mertajam 1,218 27 21 January 

6 Nasi Dalca Tasek Gelugor 996 19 25 January 

7 Frog Hill 2,518 75 26 January 

8 Kampung Agong 65,381 2,973 31 January 

Total Posts Total Reach Total Engagement 

8 81,883 3,557 

 
 
 
 



The following are screenshots of the January 2021 posts on Seberang Perai, as listed above: 

 

 

 

 

 

 
 

 

 
 



 

 

 

 
 

 

 
 

 

 

 



 

February 2021 - Facebook Posts on Seberang Perai 
 

No. Posts Total Reach Total Engagement Date Published 

1 Mee Udang, Warung Pak Su 2,587 77 8 February 

2 Then & Now – Jambatan Merdeka 2,294 53 10 February 

3 CNY Deco  20,010 1,644 10 February 

4 PICAF – Batu Kawan 3,140 107 14 February 

5 TwinCafe, Simpang Empat 1,877 45 15 February 

6 Throwback video of Penang 7,668 529 17 February 

7 Rojak Tonggek & Popia Yusof 3,391 77 22 February 

8 PICAF – Dataran Merdeka 3,802 135 28 February 

Total Posts Total Reach Total Engagement 

8 44,769 2,667 

 
 
 

The following are screenshots of the February 2021 posts on Seberang Perai, as listed above: 

 

 
 

 

 



 

 
 

 
 

 

 
 

 
 

 
 
 

 



 

 
 

 
 

 

 
 
 

March 2021 - Facebook Posts on Seberang Perai 
 

No. Posts Total Reach Total Engagement Date Published 

1 Brader’s Café, Jawi 2,929 43 1 March 

2 Buletin Mutiara – Tecoma Trees  3,827 138 2 March 

3 Bukit Mertajam Paddy Fields 3,510 203 3 March 

4 Medan Selera Mee Udang 1,714 49 8 March 

5 Kee Poh Huat Kongsi 3,355 120 9 March 

6 De Pauh Garden Restaurant 3,274 174 15 March 

7 Pulau Gedung 2,963 128 16 March 

8 Iwan Shifudo Grill & Hot Pot 1,126 32 22 March 

9 Tecome Tress, Bukit Mertajam 9,606 992 27 March 

10 Sushi Café, Bukit Mertajam 4,880 293 29 March 

Total Posts Total Reach Total Engagement 

10 37,184 2,172 

 
 
 
 
 
 
 



The following are screenshots of the March 2021 posts on Seberang Perai, as listed above: 

 

 
 

 

 

 

 

 

 



 

 

 

 

 

 

 

 



 

 

 

 
 

  
 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



 3.2.15  PGT’s Facebook Page Analytics  
Based on the insights of PGT’s Facebook Page, there has been an increase in the number of Page 
Followers in comparison to the same period, a year before. The number of Page Followers recorded 
for current period of 1 December 2020 to 31 March 2021 was 69,575 and 71,914 whereas the 
number of Page Followers recorded on 1 December 2019 to 31 March 2020 was 58,644 and 60,063. 
Thus, there’s an increase of Page Followers for the current period. The increase is at a relatively good 
pace, taking into consideration of the inter-state travel ban since MCO2.0 in January 2021 where we 
have considerably reduced the boosting of our posts.  
 
Comparison of Page Followers:  

YOY Comparison Page Followers Increased by % Increase 

1 Dec 2019 - 31 Mar 2020 58,644 60,063 1,419 2.42 

1 Dec 2020 - 31 Mar 2021 69,575 71,914 2,339 3.36 

 
Page Followers: 1 December 2019 - 31 March 2020 

 
 
Page Followers: 1 December 2020 - 31 March 2021 

 
 
 
 
 
 
 
 
 
 
 
 



The top post on PGT’s FB page for each month of December 2020 to March 2021, as follows:  

Month Posts/Videos  Total Reach 

December 2020 Experience It All In Penang (Comparison Video) 

 

Organic: 88,600 
Paid: 125,235 

January 2021 Instagram shot – Kampung Agong 

 

Organic: 65,381 
Paid: - 

February 2021 Illustrations by Chong Fei Giap 

 

Organic: 289,265 
Paid: - 

March 2021 Manga comic ‘The Playful Guardians’ by YUKIRA 

 

Organic: 136,377 
Paid: -  



 Facebook Posts Summary From 1 December 2020 - 31 March 2021 
 

Total Posts & Total Reach of Facebook Posts – Boosted vs Non-Boosted: 

 Total Posts % Total Posts Total Reach 

Boosted Posts 9 3.35 678,280 

Non-Boosted Posts 260 96.65 1,670,724 

Total 269 100 2,349,004 

 
Total Posts & Total Reach of Facebook Posts – Island vs Mainland: 

 Total Posts % Total Posts Total Reach 

Island 230 85.50 1,693,018 

Mainland 39 14.50 655,986 

Total 269 100 2,349,004 

 
 
3.2.16  Website Google Analytics for mypenang.gov.my  

           The analytics report shows a year-on-year (YOY) comparison between two time periods –  
  1 December 2020 – 31 March 2021 and 1 December 2019 – 31 March 2020. 

 
Website traffic 
The Google Analytics Report shows a downward trend when compared between year 2020 

and year 2021. There was a spike on 31 December 2019 with 3,121 users. However, in 

comparison to 31 December 2020, there were only 1,119 users to the website. That’s a 

decrease of 64.15%. There’s also a difference in users on 8 February 2020 in comparison with 

8 February 2021, recording 2,544 and 161 users respectively. The other major difference was 

recorded on 29 February 2020 and 1 March 2021 with a difference in users at 3,096 and 190 

respectively.  

The significant decrease of users to the website for December 2020 to March 2021 could be 

mainly owing to the unfortunate occurrence of the Covid-19 pandemic and the nation’s 

movement control order (MCO2.0) where inter-state travel is currently banned. Based on 

previous reports, visitors have been going to our site mainly to know more on the latest 

events and happenings in Penang. Hence, since there had been none during this period of 

time, traffic to our site have lessened considerably. There were quite a number of visitors 

that were linked to mypenang.gov.my directly and at the same time, via Facebook, organic 

Google search, the Penang state government’s website, yahoo.com and others. 

The following is a list of the top 10 sites, mypenang.gov.my was accessed:  
 

  
 
 
 
 
 
 
 
 
 
 
 
 



Comparison between 1 Dec 2020 - 31 Mar 2021 and 1 Dec 2019 - 31 Mar 2020  
The comparison report shows a decrease of 69.78% in new users to the website. The number 
of sessions per user also recorded a slight decrease of 5.48%. However, there’s an increase 
on the Average Session Duration which is at 5.39%. Although with a lower number of users 
to the website, it shows that the time spent on the website as a whole has increased.  
 
Top 5 countries visiting the site and most viewed pages 
The top 5 countries visiting the site are Malaysia, United States, Singapore, China and 

Australia. Their most-viewed pages are mainly on Events, Culture & Heritage, Penang Stories, 

Directory and About Penang.   

The following will show the relevant charts and tables summarising the Google analytics 
report as highlighted above. 
 

Period: 1 December 2020 - 31 March 2021 

 
 

Period: 1 December 2019 - 31 March 2020 

 
 
 
 



Comparison Chart of 1 December 2020 - 31 March 2021 and 1 December 2019 - 31 March 2020  

With reference to the above, visitors to the site, in comparison of the time periods: 

Item 1 Dec 2020 - 31 Mar 2021 1 Dec 2019 - 31 Mar 2020 

Users 31, 760 105, 462 

Sessions 39, 225 137, 800 

Page Views 84, 743 273, 890 

Ave. Session Duration 00:01:27 00:01:22 

Bounce Rate 55.11% 66.06% 

 
 

Current period’s Top 10 users by Country from 1 December 2020 - 31 March 2021: 

 
 



 
Comparison of the Top 10 users by Country: ((1 Dec 2020 - 31 Mar 2021 and 1 Dec 2019 - 31 Mar 2020)) 

 
 
 
 
 
 
 
 
 
 



Most viewed pages by the Top 5 Countries visiting our website: 

Country Most viewed Pages 

Malaysia Events, Penang Stories, Culture and Heritage and Directory 

United States  Penang Stories, Home page, Events 

Singapore Penang Stories, Culture and Heritage 

China Penang Stories 

Australia Penang Stories, Culture and Heritage  

 
Top page views in the mypenang.gov.my website from 1 Dec 2020 - 31 Mar 2021: 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



3.2.17 Website Google Analytics for Penang Travel Deals (penangtraveldeals.com)  
           The analytics report shows the time period of the website from 1 December 2020 - 31 March 

2021. As the website was launched in June 2020, there will be no comparison report for this 
duration.  

 
Website traffic 
The Google Analytics Report shows a spike on 8 December 2020 with 639 users. There was 

also a spike on 24 December 2020 with 342 users and on 9 February 2021 with 234 users.  

 There’s be an upward trend of users to the website in December 2020 and it could have been 
brought by visitors searching for travel deals as interstate traveling was allowed at that point 
of time. Besides that, it could be a driven crowd from Facebook posts (organically and 
through adverts). There were quite a number of visitors that were linked to our 
penangtraveldeals.com website via Facebook and there were also users that searched for 
the website directly. Besides that, the other source that directed users to the website are via 
organic google search, Facebook, YouTube and news portal, such as Kwong Wah Yit Poh and 
Oh! Media and Goody25, where are campaign was undertaken with an advertorial and social 
media posts via its platforms. 

 
 The following is a list of the top 10 sites, penangtraveldeals.com was accessed: 

 
 

Top 5 countries visiting the site and most viewed pages 
The top 5 countries visiting the site are Malaysia, United States, China, Singapore and 

Philippines. Their most-viewed pages are mainly on Frontliner Deals, Best Hotel Deals, Best 

Year End Deals and Best Attraction Deals. 

The following pages show the relevant charts and tables summarizing the Google analytics 
report as highlighted above. 
 



Period: 1 December 2020 – 31 March 2021 
 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Current period’s Top 10 users by Country from 1 December 2020 - 31 March 2021: 

 
 
 
 
 
 
 
 
 
 
 



Most viewed pages by the Top 5 Countries visiting our website: 

Country Most viewed Pages 

Malaysia Best Frontliner Hotel Deals, Best Hotel Deals, Best Attraction 
Deals, Best Year End Deals 

United States  Best Frontliner Hotel Deals, Best Attraction Deals, Best Food & 
Lifestyle Deals, Best Hotel Deals  

China  Home Page, Best Frontliner Deals, Best Tour Packages  

Singapore Home Page, Best Attraction Deals, Best Tour Packages 

Philippines  Best Frontliner Deals, Best Attraction Deals   

 
 Top page views in penangtraveldeals.com website from 1 Dec 2020 - 31 Mar 2021: 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



3.3 Recent Publicity (December 2020 – March 2021)  
 

December 2020 
Local 

No Name Description Type of 
Publication 

1 Bernama Penang launches Malaysia’s first 
Creative Economy E-Commerce live 
streaming event 
 
Public takes a ride on Ferry for one 
final time  

Online 

2 Buletin Mutiara The Journey of Art launched in 
December by YB Yeoh Soon Hin 
 
Penang hotel industry plans to 
further boost its services come 2021 

Online  

3 Oriental Daily Penang State Government launches 
online platform for the art industry 
 
Hotel occupancy rates reaches 90% 
during Christmas holiday 

Online 

4 The Star Traders prepare for domestic 
tourism 
 
Holidaymakers packing Penang 
heritage enclave  
 
Penang Hill launches “Experience 
Penang Hill” half-day excursions 
 
Restoring the iconic Balik Pulau 
roundabout  
 
Food outlets see roaring business 
after travel restrictions relaxed 
 
Miao Hui celebration with online 
twist 

Online 

5 New Straits Times Penang State Government urged 
those traveling in to Penang to 
practise “Responsible Tourism” 
 
Last ride for thousands on Penang’s 
iconic car-carrying ferries 

Online 

6 Guang Ming Daily Not many visitors at Kampung 
Agong after the re-opening of inter-
state travel 
 

Online 



Getaway to Penang with AirAsia. A 
collaboration between PGT and 
AirAsia 

7 Malaysiakini  Penang’s iconic ferry services to 
cease on 31 Dec  

Online 

8 Kwong Wah Yit Poh PETACE is committed in promoting 
creative arts  

Print 

9 Malay Mail Penang pushes its “world” 
attractions in bid to draw domestic 
tourists 

Online 

10 Where2lifestylemagazine AirAsia to start Penang to Kota Baru 
direct flights 

Online 

 
 

December 2020 
Foreign  

No Name Description Type of 
Publication 

1 The People Online Penang joins forces with AirAsia to 
strengthen local tourism amid 
Covid-19 

Online 

 
 

January 2021 
Local 

No Name Description Type of 
Publication 

1 Guang Ming Penang continues to see a rise in 
domestic tourists 
 
Kek Lok Si Temple lights up on 
February 7th 
 
Penang state government launched 
“Creative Economy 
Entrepreneurship Fund” for the 
creative industry players 

Online 

2 The Star Local tourists spend long weekend 
in Penang 
 
Jade Emperor celebration called off 
for the first time  
 
Penang hotels shift focus to F&B 

Online 



Hotel Equatorial Penang to shut 
down effective March 31 

3 The Malaysian Insight Penang focus on reviving domestic 
tourism industry in 2021 

Online 

4 Kwong Wah Yit Poh Penang focuses on domestic 
tourism in the first half of the year, 
focusing on nature, cultural and 
creative tourism 
 
Penang hotel may suspend business 
if MCO is extended to reduce 
operating costs  

Online 

5 China Press Siam Road Char Koay Teow makes it 
to top 50 under BBC travel 

Online 

6 Malay Mail Penang Port Commission gifts one 
ferry to state government  

Online 

 
January 2021 
Foreign 

No Name Description Type of 
Publication 

1 Retail News Asia  AirAsia and Penang Tourism 
collaborate to provide more value 
deals for domestic tourists  

Online 

2 BBC Travel Siam Road Char Koay Teow listed as 
Malaysia’s humble ‘King of Noodles’ 

Online 

 
 

February 2021 
Local 

No Name Description Type of 
Publication 

1 The Vibes Only half of all MAH hotels in 
Penang are open for business  

Online 

2 The Star Annual lighting ceremony of Kek 
Lok Si temple goes live  
The ‘curry mee’ sisters 
immortalised in the form of a mural 
art at the Ayer Itam market 

Online 

3 Malay Mail  Penang CNY events will continue 
online, Chief Minister says as covid-
19 restricts mass gathering 

Online 



4 Kwong Wah Yit Poh  Mural painted to honour the Curry 
Mee sisters in Air Itam  
 
Penang CNY decorations at 
Esplanade  

Online 

5 Free Malaysia Today Hidden Penang café doubles as 
traditional Teochew Opera House  

Online 

6 Oriental Daily George Town back alley beautified  Online 

7 New Straits Times The Top Penang keeps Chap Goh 
Meh tradition alive 

Online  

  
 

March 2021 
Local 

No Name Description Type of 
Publication 

1 Free Malaysia Today Penang’s last trishaw maker to put 
the brakes on business  
 
Cartoonist, Azmi Hussin draws big 
success after repeated rejections 
 
‘Susu Tarik” man of Air Itam 
becomes a work of art 

Online 

2 The Star Traditional woodcarving artisan 
finds digital footing 
 
Tap into eco-tourism potential, said 
Penang CM 

Online 

3 New Straits Times Penang artists and creative 
businesses gets a boost via Penang 
Arts Council 
 
Cruises set to resume in Penang 
beginning May 2021 

Online 

4 Tatler Malaysia Pasir Panjang Beach listed as one of 
stunning beaches in Malaysia to 
visit in 2021 

Online 

5 Nan Yang  MATTA and MOTAC join forces to 
develop tourism in Penang  

Online  

6 Kwong Wah Yit Poh Penang Ferry to be used as tourist 
attraction, mentioned YB Yeoh Soon 
Hin 

Online  

 
 

 



 
The following are the number of local and foreign news coverage based on what we have managed 
to monitor - mainly online, via Google Alerts and physical publications/magazines received through 
free subscriptions:   
 

Month/Year 
(2020/2021) 

Local News Coverage Foreign News Coverage 

December 2020 10 1 

January 2021 6 2 

February 2021 7 0 

March 2021 6 0 

Total  29 3 

 
 
 
 
 
 
 
 
 
 
 
 

 
 
 
 
 

 


