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1.
Background 

1.1 AIME – Asia-Pacific Incentives & Meetings Expo 2012 held in Melbourne, Australia from 21st to 22nd February 2012. The event organized by Reed Travel Exhibitions (Australia). 
1.2 AIME is an annual event and this year marks it’s 20th anniversary.  AIME is a premier international MICE (Meetings, Incentives, Conventions and Exhibitions) show in the Asia-Pacific region. The largest collection of Asia-Pacific MICE products and the best business platform for worldwide MICE sellers and buyers. 

1.3 A total of 850 exhibitors from 50 countries/ territories and 600 hosted buyers, with visitors numbers more than 3500 attended the show this year.
2. 
Objective 

2.1 Among the main objectives for the participation for AIME 2012 is to proceed with the initiative to specifically attract more incentives groups and conventions to Penang. 

2.2 Apart from that, AIME 2012 provides a good opportunity for PGT to expand its industrial networking with key players from the travel industry sector around the globe including the media.
2.3 AIME 2012 is also a venue for us to showcase the wonders and uniqueness of Penang and our tourism capacity to the international audience.
2.4 A total of 24 organizations from Malaysia which are Malaysia Convention & Exhibition Bureau (MyCEB), Penang Global Tourism, Tourism Melaka, Langkawi Development Authority, Kuala Lumpur Convention Centre, Sarawak Convention Bureau, Borneo Convention Centre Kuching, 11 hotels and 6 tour agencies.  

3. 
Report

3.1 PGT sent 1 officer Ms. Yoon Pauline to cover the AIME 2012 event in Melbourne, Australia.  

3.2 I have departed for Melbourne, Australia on the 19th February 2011 and left Melbourne on the 23rd February 2012 staying there for a total of 4 days and 3 nights.  

3.3 Below is the chronology of events during the exhibition as reported by myself, together with the listing of exhibitors and participants;
3.4
Pre Event Report
	Date & Time
	Location
	Description
	Notes, Summary & Action Item

	20th Feb 2012

	Melbourne Convention Centre
	Registration and collection of badges for myself
	

	
	Melbourne Convention Centre
	Site and booth inspection (booth #4724 & 4732). 
	Booth was almost done and the constructors cleaning up the booth. Kept Penang brochures in the cabinet

	
	Melbourne Pavilion, Flemington
	Official AIME Welcome Reception
	

	21st Feb 2012

	Exhibition Hall, Melbourne Convention Centre
	Morning Briefing at the Malaysia Pavillion:
a) Malaysia Convention & Exhibition Bureau

b) Tourism Melaka

c) Penang Global Tourism

d) Langkawi Development Authority

e) Kuala Lumpur Convention Centre

f) Traders Hotel Kuala Lumpur

g) Asian Overland Services Tours & Travel

h) Shangri-La Hotel Kuala Lumpur

i) JCorp Hotels & Resorts

j) Hilton Worldwide National Sales Office (Malaysia)

k) Berjaya Hotels & Resorts

l) M-Vision Travel

m) Intercontinental Kuala Lumpur

n) Pan Pacific Hotel Group Malaysia

o) World Express Tours Malaysia

p) Sunway Resort Hotel & Spa

q) Discovery Overland Holidays

r) One World Hotel

s) The Datai Langkawi

t) The Saujana hotel

u) Borneo Convention Centre Kuching

v) Sarawak Convention Bureau

w) Borneo Adventure

	Ms. Ho Ping, General Manager – Sales & Marketing briefed us on the rules and regulations in the booth

	
	
	Met up with Mr. Mike Pickford
Executive Director 

ASN Events

Victoria, Australia 
	The company organizes conventions and corporate meetings. In 2013, Mr. Mike will bring a group of scientists (200pax) to Penang. Early this year Mr. Mike and his team visited Kuala Lumpur and Penang. They have chosen Penang for the conference venue.  It will be a 5 days conference and will be held in Golden Sands Hotel. Mr. Mike requested the list of ground handlers in Penang. 
Action Items:

1. Provide list of ground handlers

2. Email the MyCEB incentive plan for Australia market



	
	
	Met up with Mr. Mohamed Yousuf
Director

Incredible India Tours & Travels

Chennai, India
	Mr. Mohamed has been selling Kuala Lumpur and Singapore for their tour packages. He has never heard of Penang. He intended to explore new destination for his tour package. After a brief introduction of Penang and he commented that Penang will be a good potential for new destination. 
Action Items:

1. Email tourist attractions in Penang

 

	
	
	Met up with Mr. Balaji  Narayan
Director

Akshaya India Tour & Travels (P) Ltd

Chennai, India
	The company deals with incentive travel and tours. He also has a branch office in Singapore and requested the list of ground handlers in Penang. 
Action Items: 

1. Email list of ground handlers in Penang



	
	
	Met up with Mr. James Davis
Business Manager

Asia Literacy Teachers’ Association of Australia Inc
Brisbane, Australia
	Mr. James Davis will be bringing a group of 100pax to Penang in July. He requested a list of reliable ground handlers in Penang and also tourist attractions venues. 
Action Items:

1. Email list of ground handlers in Penang and list of tourist attractions venues.

2. Email the MyCEB incentive plan for Australia market


	
	
	Met up with Ms. Lyn Meharg
National Account Manager

Conference Deals

New South Wales, Australia
	The company handles conference and tour for MICE. To date, they have been to Kuala Lumpur, Singapore, Bangkok, Beijing and Phuket. In June, Ms. Lyn Meharg will be proposing a new destination for the conference venue. 
Action Items:

1. Email the MyCEB incentive plan for Australia market

2. Keep in email contact



	
	
	Met up with Mr. Ken Chang
Associated Tours Ltd

Vice President

Hong Kong
	Mr. Ken Chang commented that Penang used to be a very popular tourist destination back in 1980s. The popularity has decreased for the past decades. Lately Penang bounce back and his clients started to ask about Penang. He is also impressed with Penang boutique hotels. 

Action Items:

1. Email the list of boutique hotels

2. Keep in email contact

 

	
	
	Met up with Ms. Virginia Percival
Director

The Conference Event & Function Specialists

New South Wales, Australia
	The company organizes 40 conferences yearly. Ms. Virginia Percival has never heard of Penang. She likes the unique venues in Penang that can arrange dinner. 
Action Items:

1. Email the list of hotels in Penang



	
	
	Met up with Mr. Hifzur Rahman
Manager Client Relationship

Phase 1 Events & Entertainment

Banglore, India
	Mr. Hifzur is planning for a 3days conference (300pax) in end of 2012. It will consist of conference, sight-seeing and gala dinner. I have shown him the unique venues to hold gala dinner and also tourists’ spots in Penang. 
Action Items:

1. Email the lists of ground handler and heritage buildings in Penang


	
	
	Met up with Mr. Hesti Sudjana
General Secretary 

iiWAS Organization 

Jakarta, Indonesia
	The company only organize IT conferences and invite all the organization around the world. Usually the main participants are Japanese. I told Mr. Hesti that Penang has few Japanese events like Bon Odori and Japanese speaking tour guide. I also given some pictures to him for his presentation in March  to propose Penang as the next conference venue. 
Action Items:

1. Keep in email contact



	
	
	Met up with Mr. Shaun Lennard

Chairman

Australia Motorcycle Council Inc.

Tasmania, Australia
	The Australia Motorcycle Council Inc. is also joint group with United State and Canada Motorcycle Council. They usually hold conference twice a year at different countries. This year will be in Brussels with 200pax. In 2013, Mr. Shaun planning to propose Asean venue. He is quite impressed with Penang’s culture and the super bikes societies’ activities. 
Action Items:

1. Email the MyCEB incentive plan for Australia market

2. Keep in email contact



	
	
	Met up with Ms. Evzenie Bilkova
General Manager

Happy Journey Ltd

Czech Republic
	The company deals with incentive travel and tours. She has not heard of Penang and was quite amazed when we showed the Penang MICE dvd. Ms. Evzenie is planning for an incentives tour in Feb 2013 (50pax).  It will be a group of architects. She also interested with Penang’s unique shophouses and the different era of architectures styles. It will be a great interest for the group.
Action Items:

1. Email the list of ground handlers in Penang and UNESCO heritage sites information.



	
	
	Met up with Mr. David Hughes
Principle 

Incentives and Conventions International

Auckland, New Zealand
	Mr. David Huges had a very bad experience Tourism Malaysia when he joined a FAM trip to Kuala Lumpur and Penang 5 years ago. The bus always arrived late and TM kept changing the programs during the trip. After the trip, he never sells Malaysia anymore. In June, TM will organize another FAM trip and he is considering giving it a second chance. 
Action Items:

1. Email the MyCEB incentive plan for Australia market

2. Keep in email contact



	
	
	Met up with Mr. James Thompson
General Manager

Universal Worldevents

Hong Kong
	The company handles conferences and tour for MICE. The customers mainly from Europe and Australia. Mr. James Thompson focuses on venues in South East Asia and he has been to Kuala Lumpur for one of the conferences. 
Action Items: 

1. Email the MyCEB incentive plan for Hong Kong market



	
	Malaysia Pavilion
	MyCEB Cocktail Reception
	

	22nd February 2012
	Exhibition Hall, Melbourne Convention Centre
	Met up with Ms. Siony T. Cariquitan

Head of Sales & Marketing

Light Miles Travel, Inc

Philippines
	Ms Siony deals with holiday and tours for MICE, from large corporate to SME. She always organizes tour to Kuala Lumpur and Singapore. She would like explore Penang which has variety of food and rich in culture. I have provided some pictures of Penang for her presentation. 
Action Items:

1. Email the list of ground handlers in Penang and UNESCO heritage sites information.



	
	
	Met up with Mr. Yupha Moonsarn
Executive Director

Marwintours Thailand

Bangkok,Thailand
	Mr. Yupha Moonsam deals with incentives tour and leisure travels. He is looking for new destination for tour package. With the direct flight from Bangkok and Phuket it will be easy for him to promote Penang. 
Action Items:

1. Email the list of ground handlers in Penang and information of Penang.



	
	
	Met up with Ms. Ponlawat Ayanandana
International Business Development Manager

CMO Group

Bangkok,Thailand
	Ms. Ponlawat Ayanandana handles incentives tours and corporate meetings. She is familiar with Kuala Lumpur and Singapore. She is considering creating Singapore – Penang package. The group can do shopping in Singapore and enjoy the food and cultures in Penang.
Action Items:

1. Email the list of ground handlers in Penang and information of Penang.

	
	
	Met up with Ms. Corazon Mangondaya

President

MACOR Travel & Tours

Philippines
	The company handles incentives tours, conferences and meetings for companies in Philippines. Currently the company has a package on Johor-Singapore-Kuala Lumpur. Ms. Corazon would like to explore Penang and include in the tour package. 

Action Items:

1. Email the list of ground handlers in Penang and information of Penang



	
	
	Met up with Mr. Craig Sargent

General Manager

Corporate Meeting Planners

Victoria, Australia
	MyCEB introduced Penang to him and he never sell Malaysia before. Mr. Craig Sargent handles conferences, incentives travel and events. 

Action Items:

1. Email the list of ground handlers in Penang and information of Penang.



	
	
	Met up with Mr. Eric Moris

Managing Director

Business Pass Travel & Incentive Company

Belgium
	Mr. Eric Moris had organized incentives trip to Cambodia, Laos, Thailand, Singapore and Vietnam. He never explores Malaysia yet. High possibility to propose Malaysia for the next incentives trip. 
Action Items:

1. Email the list of ground handlers in Penang and UNESCO heritage sites information.



	
	
	Met up with Mr. Cheng Gang
General Manager Assistant

Dalian Overseas Tourist Co., Ltd
Dalian, China
	Mr. Cheng Gang deals with MICE incentives groups and conferences. He mainly in charge of Japanese factories in China. As Penang has quite a number of Japanese factories, he is considering writing to them to visit the factories while having conference in Penang. I have assured him that Penang have chinese speaking tour guides and brochures. 
Action Items:

1. Email Chinese Brochures on Penang and MyCEB incentives plan for China market



	
	
	Met up with Ms. Michelle A.Seet
Director

M.I.C.E Matters Pte Ltd

Singapore
	Ms. Michelle organized a group of 350pax from Dell Singapore to Penang in early February 2012. She had some problem with the ground handler in Penang and requesting for the list of reliable ground handlers from me. 
Action Items:

1. Email the list of ground handlers in Penang



	
	
	Met up with Ms. Glaiza Marie
Senior MICE Consultant

Philscan Travel and Tours, Inc. 

Makati, Philippines 
	Ms. Glaiza Marie focuses on organizing conferences for Philippines’s medical industry. To date, they have been to Hong Kong, Macau and Singapore. She is looking for new venues for the conferences. Penang as a medical hub, it will be a good opportunity for them to exchange knowledge. 
Action Items:

1. Email the Penang Health Association details
2. Keep in email contact



	
	
	Met up with Ms. Helen Lovett
Product Manager

Incentive Luxe

Sydney, Australia
	Ms. Helen Lovett is in-charge of luxury incentive trip. She would like to know the luxury places and hotel in Penanag. 
Action Items:

1. Email the list of 5 stars hotels, E&O express and other luxury products

2. Email the MyCEB incentive plan for Australia market



	
	
	Met up with Ms. Sandra Jefferies

Product Manager
Incentive Connect International

Brisbane, Australia
	Ms Sandra Jefferies deals with MICE group for conferences and incentive trip. Average group size is 50 to 100 pax. She is interested in unique places for dinner especially at heritage area. 
Action Items:

1. Email places that possible to have big groups dinner with unique background. 

2. Email the MyCEB incentive plan for Australia market




 4. 
Comments 

4.1 Below are some of the comments and suggestions received during the tradeshow from local and overseas tourism players on Penang. 
i) The response throughout the trade show was good. I have met several buyers that confirmed their events in Penang. Some of the buyers would like to explore new venues for travel and events destination. For Malaysia, the  buyers usually package Kuala Lumpur and Langkawi. 
ii) Ms. Dina Chan from I&MI Media commented that Borneo are more popular than Penang in Hong Kong with the extensive promotion from Tourism Malaysia Hong Kong. Ms. Dina is promoting the online planner research tool and delivery system in the MICE industry globally. She said  Philippines Tourism has signed package for the miceplaces.com
iii) Mr. Nellie D’Cruz from Malaysia National News Agency suggested that Penang should engage with a public relation company in Melbourne for marketing purposes. One of his suggestions is to create a contest to win a trip to Penang and advertise in local newspaper. It can be collaboration with local theme park for the contest.
iv) Some local agents commented that Bali, Vietnam and Thailand are among the popular Southeast Asia destinations for Australians. As they like beaches, adventurous activities and exotic places. 
v) Most of the buyers from India and Europe never heard of Penang. Buyers from India are more familiar with Kuala Lumpur and Pulau Langkawi. As some of the Bollywood movies are filmed in Pulau Langkawi that attract the Indian tourists. When we explain what Penang has to offer, they were impressed and Penang will be a good destination for them. 
vi) Those buyers which familiar with Penang – they commented that the tourist spots are not well maintain and do not have attractive tours package. Example, War Museum can have night tour or a sketch on the life during war. Penang Hill could have more activities. Besides that, Eco-Tourism should not be neglected as many Europeans and Australians are interested with nature activities.  
vii) Another point mentioned by the hotelier was PGT to assist local key players in business to business to other destinations worldwide. They also suggested that we should not only target on the direct flights destination. We also should market Penang at potential countries for MICE such as India, Philippines and UK. 
viii) The condition of Penang airport is a huge concern for them. Generally airport is the first place tourists arrive. It is important for us to project a good image to visitors and tourists who come to Penang. One of a hotelier from Vietnam came to Penang and purposely tried taking a bus from airport to Batu Ferringhi. It wasn’t a pleasant ride as it took almost 3 hours to reach Batu Ferringhi. 
ix) Most of the Indians agents were asking on the night life in Penang. The hoteliers also mentioned that Penang night life has been quiet compared to the 80s-90s. Penang needed more night spots such as Upper Penang Road to be more vivid and vibrant. 
x) One of the most frequent complaints is regarding the deteriorating condition of our beaches. Our beach was once upon a time the most attractive setting of our island and now it is quite polluted and also hog by illegal operators along the sandy beach. Due to the conditions of our beach many tourist have opt out for other destinations such as Pulau Langkawi, Phuket and Redang. Even Mr. Shahrin Mokhtar, Director of Tourism Malaysia in Australia said that most of the young Australians love beaches and he commented that Penang beaches are not as good as Pulau Langkawi. 
xi) Some have commended that George Town is cleaner than those days, and are happy of the initiatives taken by the local Government on the Cleaner Greener Penang theme. They also mentioned that more awareness to the public should be cultivated for them to understand the importance of cleanliness towards tourism and achieve a standard of cleanliness like Singapore. However, George Town are still do not have special path for bicycle riders. 
xii) Another comment was for family orientated tourist, that Penang has not much to offer for children and activities that could be done by the whole family. There should be more activities carried out for the kids, as many family tourists would like to go to a destination where their kids have an itinerary to follow. Some hotels do provide children’s activities but usually for in-house guests only.  
xiii) MyCEB and Tourism Malaysia Australia commented that our MICE booklet is informative. MyCEB requested pictures of Penang for their MICE booklet. 
xiv) Many buyers are impressed with Peranakan culture. It is important to promote the Peranakan culture and food as that is one of the uniqueness of Penang. 
4. 
Observation and Suggestions  

i) All the requests for appointments were made through online. It is more convenient and those unable to fix the appointment can leave a message or contact details. After the AIME 2012 completed, the organizer already start to promote AIME 2013 and the date for the event is fixed. The continuity and good planning of the event shows professionalism and give confidences to the participants. 
ii) Malaysia Pavilion was attractive with the demonstration of rattan weaving, garland making, calligraphy and beaded shoe making. The other booths provide food tasting and cultural dance. 
iii) MyCeb has offer incentive packages for Australia, New Zealand and China market. Any group more than 50 pax that come to Malaysia are eligible to apply for the incentives. It helped to convince the buyers to choose Malaysia as the destination. As most of the buyers would ask for incentives if they bring big groups. Example, Thailand government offer cash back USD 50 with terms and conditions apply and Hong Kong Tourism board offers various incentives plan for the buyer as well. 
iv) The buyers are impressed by the unique event venue at Khoo Kongsi. We could explore more places in Penang for events that could accommodate bigger groups example Penang ferry. 
v) Melbourne has a very good and informative visitor center and booths. There are Melbourne ambassadors walking around the town to help the tourists for directions. They have a very clear and informative tear off map to facilitate the tourists. Even the hotel staffs have the similar tear off map and able to provide clear directions to the hotel guests. The hotel able to provide a list of recommended restaurants or places must visit for every tourist spots. 
vi) Many visitors in Melbourne will rely on the free maps, brochures and tour packages brochures and plan their own itinerary. All these collaterals will easily obtain in Melbourne Visitor Center, Visitors Booths, hotels and tourist spots. They have a variety of informative brochures. Example, brochures on shopping, arts & architecture, museum, chocolate tours and etc. The tourists will based on their preference and plan their own itinerary. Penang could have a similar concept on the brochures in Melbourne. Penang can categories each brochure into heritage, nature, shopping, restaurants, galleries, cafes and etc. It could help to promote the local businesses as well as expose to the tourists on the products in Penang. Example Burma square have few good restaurants but not well known to the tourists.  
vii) The tourism products in Melbourne are well maintained and variety of tour package. Example the Old Melbourne Gaol is the oldest prison. During a visit to the Old Melbourne Goal visitors explore the objectives of punishment and the role play being a prison. Penang is a living culture and it would be attractive to the tourists if they could understand and hands on in a workshop or a street of old shophouses where tourists could visit and try the traditional trades. It will educate the local to appreciate our living heritage. Penang should conserve and maintain the traditional trades otherwise we could lose our uniqueness. 
5.Summary

In summary, Asia-Pacific Incentives & Meetings Expo 2012 (AIME) is a productive avenue for Penang as a general liaison to the local key tourism players and also as a general information center to sellers/buyers worldwide. AIME is a good place to present Penang to buyers from all over the world as many buyers still not aware of Penang. Penang Global Tourism should participate in travel trade fairs to ensure continuity of relationship with the buyers overseas, as it is important for business networking.  Overall the Asia-Pacific Incentives & Meetings Expo 2012 has been a great experience for Penang Global Tourism and it is a recommended business to business trade fair that should be participated yearly. 
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Penang Global Tourism                                   Ms. Ho Ping giving Product Destination   

                                                                         Presentation at Malaysia Pavilion 
[image: image8.jpg]._.:w_‘_.,“,_,?_,.,_ bt -l

o i
s TR U1
| o

| :.:_ _;:_:;,
_ﬂ :

«
J
‘

_
{
|
_“
W

{

&
B
N
M
4
1
IE
|
%

e |



[image: image4.jpg]AN
AV

M :
..,!3 urlyn? L?E

vaq
Conry,
TEMPOHARY ANT TOUIIGM (10




 

Demonstrations on garland making, calligraphy and beaded shoe making.
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