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1.
Background 

1.1 MyCEB Australia Roadshow held in Melbourne and Sydney, Australia from 3rd to 6th December 2012. The event organized by Malaysia Convention and Exhibition Bureau (MyCEB). 
1.2 The roadshow intend to reintroduce Malaysia to the Australian buyers with the launching of the new “Malaysia Incentives Planner - Asia like never before”. 
1.3 A total of 8 sellers from Malaysia which are Penang Global Tourism, Sabah Tourism Board, Malaysia Airlines, Accor, CHM Hotels, Discovery Overland Holidays, Pacific World Destination East and UCSI Communications.
2. 
Objective 

2.1 MyCEB objectives are heightening the awareness and interest in Malaysia as a business events destination as well as introduce their new representation in Australia. 
2.2 PGT participation is to proceed with the initiative to specifically attract more incentives groups and conventions to Penang. 

2.3 Apart from that, the roadshow provides a good opportunity for PGT to expand its industrial networking with key players from the travel industry sector in Sydney and Melbourne. 
 3. 
Comments 

4.1 Below are some of the comments received during the roadshow. 
i) The response throughout the road show was good. I have met several buyers that confirmed their events in Penang. Some of the buyers would like to explore new venues for travel and events destination. 
ii) Some local agents commented that Bali and Phuket are among the popular Southeast Asia destinations for Australians. As they like beaches, adventurous activities and exotic places. Additional, the beverages and hotels are relatively cheaper . 
iii) Almost 70% of the buyers have visited Malaysia, however their last visit were more than 10 years ago. This is part of the reasons for MyCEB to organize the roadshow which is to reintroduce Malaysia to them. To showcase the uniqueness and new venues that they have never seen before. 
iv) Mr Roslan from Tourism Malaysia Australia had a meeting with all the wholesalers in Australia and they commented that Penang is the top destinations among all the states in Malaysia. The reasons for being a favourite among Australians are the food and heritage. 
v) Mr Roslan also mentioned that the Australian visitor has dropped 11% this year. 
vi) Mr Ben Kwok from Cititel Hotel Management commented that based on the figures given by the wholesalers, Perth and Adelaide constantly repeat their trip to Penang. He also mentioned that he can help Penang to organize roadshows in Australia. 
vii) The condition of Penang airport is a huge concern for them. Generally airport is the first place tourists arrive. It is important for us to project a good image to visitors and tourists who come to Penang. 
viii) One of the most frequent complaints is regarding the deteriorating condition of our beaches. Our beach was once upon a time the most attractive setting of our island and now it is quite polluted and also hog by illegal operators along the sandy beach. Due to the conditions of our beach many tourist have opt out for other destinations such as Pulau Langkawi, Phuket and Redang. Even Mr. Roslan, Director of Tourism Malaysia in Australia said that most of the young Australians love beaches and he commented that Penang beaches are not as good as Pulau Langkawi or Pangkor.
ix) MyCEB’s representatives commented that we should upload George Town Street Art map on our website for the visitors to download and plan their itinerary before arrive Penang. 
x) Many buyers are impressed with Peranakan culture. It is important to promote the Peranakan culture and food as that is one of the uniqueness of Penang. 
xi) Mr. Terence from Malaysia Airlines (Melbourne) commented that they will look into Penang for their packages next year. They will partner with the wholesalers for the packages. 
4. 
Observation and Suggestions  

i) The response from the buyers would be better if the roadshows organize in the middle of the year. Most of the buyers will be on holidays during December. Tourism Malaysia Australia does organize roadshows every year at various states in Australia. The roadshows will be in May-June every year and the timing is good because usually the contracting will be made in September. It will be costly if PGT participate in every states, hence we should select only several states. 
ii) MyCEB invited Chef Poh Ling Yew to prepare a specially designed Malaysian cuisine for the networking session. Chef Poh shot to fame as the runner up in the first series of Masterchef and has since gone ton to have her own show on the ABC – Poh’s Kitchen. She also talked to the buyers about the menu and her life in Malaysia. 
iii) Tourism Malaysia Australia does tactical marketing with the local wholesalers. They would contribute a certain amount and the wholesaler will promote the packages through their social networking, media and agencies. The promotion would be 2 weeks and after the promotion, the wholesaler will report the numbers of packages sold. Penang can collaborate with a wholesaler to promote Penang packages. It would roughly cost AUD 20,000 to AUD 50,000. 
iv) AirAsia for the first time give out incentives to the agents that sold AirAsia tickets. Each passenger will be given AUD 20 commission. Hence, the sale has increased tremendously. 
v) The buyers are impressed by the unique event venue at Khoo Kongsi. They are not aware that Malaysia has different religions and we celebrate various religious festivals. 
vi) Tourism Malaysia Sydney’s office does not have any Penang’s collaterals. Even the brochures produced by Tourism Malaysia do not include Penang in the rack. Hence, PGT will send some brochures to their office. 
vii) Mr. Roslan mentioned that the Sydney Chinese Chambers will organize cultural day during Chinese New Year at China Town. It would be good opportunity to bring in Penang’s culture such as Chingay to perform during the cultural day. 
viii) There are quite a number of Malaysian cuisine restaurants in Melbourne and Sydney. Some of them are keen to work the PGT to promote Penang food to the Australians. 
ix) Melbourne has a very good and informative visitor center and booths. There are Melbourne ambassadors walking around the town to help the tourists for directions. They have a very clear and informative tear off map to facilitate the tourists. Even the hotel staffs have the similar tear off map and able to provide clear directions to the hotel guests. The hotel able to provide a list of recommended restaurants or places must visit for every tourist spots. 
x) Many visitors in Melbourne will rely on the free maps, brochures and tour packages brochures and plan their own itinerary. All these collaterals will easily obtain in Melbourne Visitor Center, Visitors Booths, hotels and tourist spots. They have a variety of informative brochures. Example, brochures on shopping, arts & architecture, museum, chocolate tours and etc. The tourists will based on their preference and plan their own itinerary. Penang could have a similar concept on the brochures in Melbourne. Penang can categories each brochure into heritage, nature, shopping, restaurants, galleries, cafes and etc. It could help to promote the local businesses as well as expose to the tourists on the products in Penang. Example Burma square have few good restaurants but not well known to the tourists.  
5.Summary

With the intense competition among Southeast Asia destinations, the roadshows has helped to heighten awareness and interest on Malaysia.  The roadshow is a good platform to reinforce Penang as a MICE destination with the new incentive products and developments to the Australia business events industry. It is also an opportunity to network with with key players from the travel industry sector in Sydney and Melbourne. 
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Celebrity Chef – Poh Ling Yew

    Dinner prepared by Chef Poh at Sofitel Hotel 
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      Tourism Malaysia Sydney Office
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The usage of QR Code by Melbourne Tourism Board 
to giveaway freebies. 
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Discounts Mini Cards on tourists attractions              One of the biggest wholesalers in

And restaurants in Melbourne   


Australia
Some of the Malaysian Cuisine Restaurants that selling Penang food
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Delicious Beef kéndang
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Famous Roti Canai Outlet
