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The above matter refers. 

AirAsia Indonesia and PGT will be collaborating for Jakarta, Medan and Surabaya marketing campaign. According to AirAsia, Penang routes showing decreasing demand from September to November, hence the campaign will focus on Penang as leisure destination. The campaign will be focusing on content creations and special airfares. 
The digital media marketing strategy will be the following:-
i) Remarketing – targeting those who search Malaysia routes in airasia.com

ii) Geo targeting – Jakarta, Medan and Surabaya

iii) Detik Native ads – Detik is one of the prominent news portal for Indonesian

In the end of the campaign, AirAsia will provide the following reports

i) Online audience analysis

ii) Campaign response monitoring and optimization

iii) Post campaign analysis and future improvement for next campaign

iv) Campaign results report 
 
Besides that, AirAsia also will invite Hijub, the world’s first Islamic fashion e-commerce, to Penang for their new wardrobe shooting. The Hijub’s website has 850,000 monthly visit and 7,500,000 monthly page view.

The objective for supporting the campaign as per following reasons:

i) Indonesia is one of our focus market

ii) Increase the awareness of Penang new product  
iii) Reinforce medical tourism market and promote Penang as a leisure destination  
For your information, the total estimated cost for the 2.5months marketing campaign is RM250,000. PGT will support around 25% of the total campaign cost.  Hence, the total estimated cost for supporting the campaign is RM 60,000.  
This amount is allocated under our budget for the year.  This memo is put forward for your kind approval.

Thank you.
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