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1.
Background 

1.1 Incentives Travel & Conventions Meetings Asia (IT&CMA) 2011 held in Bangkok Convention Centre, Bangkok, Thailand organized by TTG Asia Media Event. 

1.2 IT&CMA is an annual event and this year marks it’s 19th anniversary.  IT&CMA is a premier international MICE (Meetings, Incentives, Conventions and Exhibitions) show in the Asia-Pacific region. The largest collection of Asia-Pacific MICE products and the best business platform for worldwide MICE sellers and buyers. 

1.3 IT&CMA 2011 has recorded high participants with 355 exhibiting companies. A total of 2,457 delegates from 60 countries/ territories and 121 international and local media from 28 countries participated. 
2. 
Objective 

2.1 2.1 Among the main objectives for the participation for IT&CMA 2011 is to proceed with the initiative to specifically attract more incentives groups and conventions to Penang.
2.2 2.2 Apart from that, IT&CMA 2011 provides a good opportunity for PGT to expand its industrial networking with key players from the travel industry sector around the globe including the media. 
2.3 IT&CMA 2011 is also a venue for us to showcase the wonders and uniqueness of Penang and our tourism capacity to the  international audience.
2.4 In anticipation of the new Sub-terranean Penang International Penang Convention and Exhibition (sPICE), IT&CMA is a good platform for us to learn and to promote Penang as a MICE destination.
2.5 A total of 23 organizations from Malaysia participated under the Malaysia Pavilion. They were Malaysia Convention & Exhibition Bureau (MyCEB), Penang Global Tourism, Sarawak Convention Bureau, Borneo Convention Centre Kuching, Kuala Lumpur Convention Centre, 15 hotels and 4 tour agencies.  

3. 
Report

3.1 PGT sent 1 officer Ms. Yoon Pauline to cover the IT&CMA 2011 event in Bangkok, Thailand, together with Managing Director Ms. Ooi Geok Ling.  

3.2 We departed for Bangkok, Thailand on the 3rd October 2011 and left Bangkok on the 7th October 2011 staying there for a total of 5 days and 4 nights.  

3.3 Below is the chronology of events during the exhibition as reported by myself, together with  the listing of exhibitors and participants.
3.4
Pre Event Report
	Date & Time
	Location
	Description
	Notes, Summary & Action Item

	3/10/2011 

1200 - 1200
	Bangkok  Convention Centre
	Registration and collection of badges for Miss Ooi & myself
	

	
	Bangkok  Convention Centre
	Site and booth inspection (booth #D1)
	The booths in the pavilion here still under construction. 

	
	Bangkok
	Miss Ooi visited a production studio which specialized in film animation and had created Museum of Siam.
	

	4/10/2011

0900 - 1200
	Bangkok  Convention Centre
	Visit booth and keep Penang brochures in the cabinet
	Booth was almost done and the constructors cleaning up the booth. 

	1400 - 1410
	Cinema 15, Level 9, SF World
	Opening & Welcome Remarks

Darren Ng, Managing Director, TTG Asia Media

Hank Roeder, Vice President – Chapter Relations, Global Travel Business Association
	

	1410 - 1550
	Cinema 15, Level 9, SF World
	Keynote Address

Leadership in times of Uncertainty and Crisis

Keynote Speaker: Jennie Chua (Chief Corporate Officer of CapitaLand Limited)
	 

	1550 -1600
	Cinema 15, Level 9, SF World
	Briefing for Exhibitors, Buyers and Corporate Managers
	

	1630 - 1730
	World Ballroom, Bangkok Convention Centre
	Sellers – Meet – Buyers Appointment Rescheduling 
	

	1730 -1830 
	Exhibition Hall, Bangkok Convention Centre
	Buyers – Meet – Sellers Appointment Rescheduling 
	

	1900 - 2030
	
	Opening Ceremony & Welcome Cocktail
	With 500 tables and a stellar performance of musical play and a magnificent display of fireworks. 


	5/10/2011

0800 - 0900
	Lotus Suite 11, Level 22, Bangkok Convention Centre
	IT&CMA Seminar 1

How to Keep and Win Associate Meetings
	

	0900 - 1800
	Exhibition Hall, Bangkok Convention Centre
	Morning Briefing at the Malaysia Pavillion:

a) Asia Experience Tours/ Dorsett Subang Hotel

b) Prince Hotel & Residence Kuala Lumpur

c) Eastin Hotel Penang

d) Sunway Hotels, Resort & Spa

e) Borneo Convention Centre Kuching

f) Bayview Beach Resort Penang

g) Reliance Conventions & Events

h) Penang Global Tourism

i) Hotel Maya Kuala Lumpur

j) G Hotel Penang

k) Putrajaya Marriott Hotel

l) Resorts World Genting

m) Hilton Worldwide Sales National Office

n) Discovery Overland Holidays

o) Sarawak Convention Bureau

p) Shangri-La Rasa Sayang & Spa Penang

q) One World Hotel

r) Berjaya Hotels & Spa

s) Seri Pacific Hotel Kuala Lumpur

t) Synergy Tours

u) Kuala Lumpur Convention Centre

v) Pan Pacific Hotels Group

w) Pullman Kuching


	Ms. Kokila from MyCEB briefed us on the rules and regulations in the booth.  

	
	
	Met up with Mrs. Uta Hornischer, International Alliance for Biological Standardization from Switzerland
	Mrs. Uta Hornischer from International Alliance for Biological Standardization organizes conventions and corporate meetings. Average number per groups 100 to 300. They intend to explore Malaysia as they have  never been to Malaysia. We showned the air connectivity to Penang and explain the uniqueness of Penang. She expressed intrest in having dinner at Khoo Kongsi and Georgetown Festival. 

Action Items:

1) Update her on our events 

2) Email details on Penang tourist attractions. 



	
	
	Met up with Mr. Tristan Pasquinelly, President of Swahili from France
	Mr. Tristan Pasquinelly from Swahili handles incentives tours, product launching and corporate meetings. Average number per groups is 50 to 100. He is familiar with Kuala Lumpur and has never heard of Penang. They might create a KL – PG package.  Interested in heritage tours.

Action Items:

1. Email the list of DMC and UNESCO heritage sites information. 



	
	
	Met up with Mrs. Teresa Sans, Manager of Sol D’or Travel Agency  from Spain
	Mrs. Teresa Sans from Sol D’or Travel Agency deals with incentive travel and tours.. She has not heard of Penang and was quited amazed when we showed the Penang MICE DVD. Interested in our heritage and boutique hotels.

Action Items:

1) Email the list of boutique hotels and UNESCO heritage sites information.



	
	
	Met up with Mr. Shailendra Kumar, Managing Director of Fantasy Travels & Tours Pte Ltd from New Delhi
	Mr. Shailendra Kumar from Fantasy Travels & Tours Pte Ltd deals with every kind of travel from MICE, FIT and Special Interest Tours. He is representing a few airlines in India and is interested to explore Malaysia. Enquiry on Malaysia tourism boards in India.

Action Items:

1) Email the list of Tourism Malaysia overseas offices in India 

2) List of hotels in Penang



	
	
	Met up with Ms. Wanda Tulfo Teo, President of Mt. Apo Travel & Tours, Inc from Philippines 
	Ms. Wanda Tulfo Teo from Mt. Apo Travel & Tours, Inc deals with holiday and tours for MICE, from large corporate to SME ranging from 51 to 200 pax.  Ms Wanda also the Vice President of National Association of Independent Travel Agencies Phil. Inc.(NAITAS) She can propose Penang as a holiday/meeting destination for the NAITAS members. She requested the list of ground handlers, boutique hotels and events calendar. 

Action Items:

1) Email the lists of ground handlers, boutique hotels and events calendar. 

2) Include Ms Wanda in mailing lists for upcoming events.

	
	
	Met up with Mr. Vibha Bhatia, General Manager of Meetings and More from India
	Mr. Vibha Bhatia, from Meetings and More organize corporate meetings and incentive travels. Their past events were organized at Italy, Sri Lanka and Australia. They are now exploring South-east Asia. He would like to make Penang as on of their destination. And have present to him what Penang could offer to his clients. Ranging 50 to 100pax. 

Action Item:

1) Keep in email contact

2) Provide local DMC

 

	
	
	Met up with Ms. Agoustella Kolagji, Outband Director of Next Generation Ltd from Greece


	Ms. Agoustella Kolagji from Next Generation Ltd handling conferences and tour for MICE. They have organized meetings in Kuala Lumpur several times but never heard of Penang. Presented to her on what Penang could offer for corporate meetings and dinners. She interested to explore Penang as the next destination to bring the group in. 

Action Items:

1) Provide list of DMC

2) Email calendar of events and keep in email contact



	
	
	Met up with Mr. K.Emre Tuzun, General Manager of Modus Tourism & Events from Turkey


	Mr. K.Emre Tuzun from Modus Tourism & Events has been organizing at least 4 groups to Kuala Lumpur yearly and after we presented Penang to him, he would like to add Penang as another option for his clients. He is requesting the flight connectivity to Penang and the list of boutique hotels in Penang. As the group they handled are less than 40 pax thus they prefer to stay in boutique hotel and feel the authentic cultural heritage living experience. 

Action Items:

1) Send flight connectivity to Penang

2) List of boutique hotels 

3) List of DMC

	
	
	Met up with Ms. Irina Babicuk, Director of Linguistic School from Russia


	Ms. Irina Babicuk from Linguistic School handling incentives tour and exchange program for the students. She is interested with Penang’s rich culture, heritage and multi-ethnic that will attract the students.  She is also interested in exchange program and want to organize a FAM trip to Penang. She also request the list of ground handlers in Penang so she can direct liaise with them. 

Action Items: 

1) Email the list of ground handlers

2) UNESCO heritage sites information



	
	
	Met up with Mr. Leszek Janas, Brand Manager of Infoski from Poland
	Mr. Leszek Janas from Infoski specialize in organizing corporate meeting and incentive travel. This company mainly deals with pharmaceutical and cosmetic company. He has never been to Malaysia. Presented the Penang dvd and explain the flight connectivity to him. He is quite interested in Penang and requested the local DMC for him to make further arrangement.

Action Items:

1) Email the list of DMC

2) Make email contact



	
	
	Met up with Ms. Claude de Saint Perier, Director of Serte/MICE Challenger Consulting from France
	Ms. Claude de Saint Perier from Serte/MICE Challenger Consulting mainly organize conventions, incentives travel and corporate meeting. She will be visiting Ipoh and Penang after IT&CMA event. The reason for the trip is to explore new market and to get familiarize of Ipoh and Penang. However, she will be driving to Penang from Ipoh for a day trip only. We have recommended on the driving around Georgetown area and visit several UNESCO sites and also Batu Ferringhi area. 

Action Items:

1) Email the address of UNESCO Sites and boutique hotels. Given my contact number to them if they need any assistance during Penang trip. 



	
	
	Met up with Mr. Lutzion Fries, Managing Director of Telos Med@World & Incentives from Germanay


	Mr. Lutzion Fries from Telos Med@World & Incentives involves in incentives tour and corporate meetings. The company usually sends the groups to Asia Pacific. Ranging 51 to 100 pax. He has special interest in heritage and cultural tours. 

Action Items:

1) Email calendar of events and UNESCO sites 



	
	
	Met up with Mr. Jesse Koh, Managing Director of ASK Marketing & Sales from Korea
	Mr. Jesse Koh from ASK Marketing & Sales would like to explore Penang for Honeymoon Packages from Korea/Shanghai. He requested the list of 5 stars hotels in Penang and DMC

Action Items:

1) Email the list of 5 stars hotels in Penang

2) Lists of DMC



	
	
	Met up with Mr. Rajiv Gupta, Director of Leisure Travels from India. 


	Mr. Rajiv Gupta from of Leisure Travels handling international packages, ticketing, visa services, insurances and other related services. He intended to explore new destination for his company. He requested marketing materials of Penang so he could plan the marketing and promotions tours on Penang. Also interested in the night life of Penang.

Action Items:

1) Email calendar of events and updates upcoming events



	6/10/2011

0800 – 0900
	Lotus Suite 11, Level 22, Bangkok Convention Centre
	IT&CMA Seminar 2

SWOT Analysis of Global and Regional MICE Events
	

	0900 - 1730
	Exhibition Hall, Bangkok Convention Centre
	Met up with Ms. Josephine V. David, Director of Corporate International Travel & Tours, Inc from Philippines


	Ms. Josephine V. David from Corporate International Travel & Tours, Inc from Philippines handle leisure tours. The group tour ranging 30 to 50 pax and traveller average age around 40 years old. They are interested in sightseeing, cultural and shopping. She has great interest of our boutique hotels and 5 stars hotels in Batu Ferringhi. 

Action Items:

1) Email the list of boutique hotels and 5-stars hotels in Penang



	
	
	Met up with Mr. Ravi Subramanyam Director of Little International from India
	Mr. Ravi Subramanyam from Little International deals with meetings and tours for large corporate to SME. And focus more into a relaxing and rewarding time for his clients. Most of his clients reward their employees by sending them on exotic trips. He would like to make Penang on of their destinations as well. And have present to him what Penang could offer to his guest. Ranging from 25pax to 200pax

Action Items:

1) Make email contact

2) Provide details on events in Penang



	
	
	Met up Mr. Surasak Pholmafuang, Managing Director of Zanda Convention and Fair Tour from Thailand
	Mr. Surasak Pholmafuang from Zanda Convention and Fair Tour mainly deal with government and corporate company for meetings and incentives. The goup size usually less than 50 pax. Their clients interested in golf, cruise and adventure travel. 

Action Items:

1) Make email contact

2) Provide details on events in Penang



	
	
	Met up with Ms Shirley Cruz, President of Association of Special Libraries of the Philippines, Inc. from Philippines
	Ms Shirley Cruz from Association of Special Libraries of the Philippines, Inc is professional conference organizer and focus on study tour. They are interested with heritage and cultural tour. The group size averagely 50 to 200pax.

Action Items:

1) Email UNESCO heritage information 

2) Make email contact



	
	
	Met up with Ms. Victoria Buslik, Head of Procurement of Continent Express from Russia
	Ms. Victoria Buslik from Continent Express expertise in organizing MICE for large corporate companies. The group size up to 1000pax. She are interested with our Batu Ferringhi 5 stars hotels. 

Action Items:

1) Email 5 stars hotels in Batu Ferringhi

2) Keep in email contact



	
	
	Met up with Mr. Bentley Aw, Director of Red Dot Explorer from Singapore
	Mr. Bentley Aw from Red Dot Explorer focus on developing activities and development of  a dating agency (subsidiary of Red Dot). The Singapore’s government approves the dating agency. They usually plan trips and arrange activities for the members. We have suggested some of the activities that could be done in Penang eg heritage walk, trishaw competition, hiking and etc.

Action Items:

1) Email the contact of the trishaw operators and UNESCO Heritage sites brochures



	
	
	Met up with Mr. Henri Zix, Editor-in-Chief of Asean Today from Germany
	Mr. Henri Zix from Asean Today writes an article about Penang in the online travel and business news. The website target audiences are frequent business and leisure travelers. He would like to explore and write more about Penang.

Action Items:

1) Pass the contact to Communications Department to keep him in the loop on Penang updates



	
	
	Met up with Mr. Daniele Solari, Director of Operations of The Blenders Global/Local Communication from Shanghai
	Mr. Daniele Solari from The Blenders Global/Local Communication handles corporate team building, dinners and meetings for large corporate and group size around 30 to 100 pax. He stationed in China because they frequently send Italians to Asia countries but Malaysia is a new market for them. They would like to work with Penang local DMC and requested calendar of events.

Action Items:

1) Send the list of DMC and calander of events



	
	
	Met up with Ms Sunjoo Lee of Senior Marketing Management Associate of Prudential from Korea
	Ms Sunjoo Lee from Prudential is going to plan a company event in Malaysia in 2013. The total pax is 2000. She has discussed with Ms. Alexandria from Rasa Sayang Penang for accommodation and conferences. We also suggested dinner at Straits Quay Convention Center and airport assistance for the large group.

Action Items:

1) Email to update on the status of the event



	
	
	Met up with Mr. Gyorgy Pozsonyi, Head of Development of UtiSugo.hu from Hungary
	Mr. Gyorgy Pozsonyi from UtiSugo.hu from Hungary organize tours for to Asian countries. The groups usually less than 20 pax. They are interested with our boutique hotels and UNESCO sites.

Action Items:

1) Email the list of boutique hotels and UNESCO heritage site



	
	
	Met up with Mr. Shravan Bhalla, Chief Executive of High Flyer from India


	Mr. Shravan Bhalla from High Flyer has been organizing trips to Kuala Lumpur and Pulau Langkawi for the past few years. He started to gain interest of Penang when some of the agents that participated the FAM trip to Penang told him about it. He would like to know the events updates on Penang and plan to organize tours from Langkawi to Penang.

Action Items:

1) Email calendars of events 



	
	
	Met up with Mr. Luis Brito, Team Leader of Desafio Global Ativism from Portugal
	Mr. Luis Brito from Desafio Global Ativism focus on planning incentives travel for his clients. His clients mainly from cosmetics, banking and insurance industries. The group size ranging 50 to 500 pax. 

Action Items:

1) Make email contact



	
	
	Met up with Ms. Esther Chandran, Director of DC Affairs from USA
	Ms. Esther Chandran from DC Affairs will be organizing a group of 20 VIPs to Penang which were invited by Dato’ Seri Abdullah Ahmad Badawi. This group is the board members of a convention bureau. They will introduce a country yearly for their member and they have 5000 members. They will be visiting Penang on 6th to 9th January 2012 and stay at Rasa Sayang Hotel. Due to the poor response from Tourism Malaysia, Ms. Esther decided to deal with Penang Tourism directly. She has suggested for PGT to give a presentation on Penang during their trip. 

Action Items:

1) Update the trip and provide necessary assistance 



	7/10/2011

1030 – 1.30
	Museum of Siam
	Visited Museum of Siam 
	The museum puts on different emphasis on the origins of Thai people, the major historical events and cultures. Using a variety of interactive techniques, the exhibits encourage visitors to investigate, play games and discover the story of Thailand for themselves. It is a good experience as Penang can adapt their technology and the way they interact with the visitors. With the interactive techniques, the visitors will be more interested to learn the history and to understand better. The museum also filmed some movies to tell the history with humorous elements that the kids do not feel boring and easier to remember. We visited the museum on weekday and to our surprise; they are quite a number of locals and school children in the museum. They enjoyed the movies and play the educational games. 



	
	
	Depart to Penang
	


 4. 
Comments & Suggestions 

4.1 Below are some of the comments and suggestions received during the fairs from local and overseas tourism players on Penang. 
i) Throughout the event, the organizer has done a great job in organizing. The signages are clear and informative. They also get the friendly colleges students to station around and guide the delegates. We have also notice the thoughtfulness of the organizer to the IT&CMA participants. In order to avoid long queue and hassle in the airport’s immigration, the event organizer has implemented a “Fast Track Lane” for the participants of the IT&CMA. Access is gained through the Fast Track Lane upon presentation of a letter issued by the organizer. This has help to ease and convenience for the participants. 
ii) We have received good remarks from the hoteliers on our MICE DVD as it helps them to convey the message on what Penang has to offer. The DVD also covered all the selling points of Penang. However, most of the hoteliers and travel agents do not know the opening of Straits Quay Convention Centre (SQCC). The SQCC can accommodate 2000 pax and it will be a good venue for MICE activity. The travel agent commented that the SQCC’s sales team must be more aggressive and it will be an advantage for Penang to attract MICE group. 
iii) Met up with Mr. Iskandar Mirza, Director of Tourism Malaysia in Thailand told PGT that Tourism Malaysia frequently organizes fairs in various city of Thailand. The Thailand International Travel Fair and Phuket Old Town Fair are among the most popular fairs. 
iv) Reliance’s Deputy General Manager Mr. KC mentioned that the state tourism should participate in travel trade fairs to ensure continuity of relationship with the buyers overseas, as it is important for business networking. Penang should be out there and expose to the world.
v) Most of the buyers from India and Europe never heard of Penang. Buyers from India are more familiar with Kuala Lumpur and Pulau Langkawi. As some of the Bollywood movies are filmed in Pulau Langkawi that attract the Indian tourists. When we explain what Penang has to offer, they were impressed and Penang will be a good destination for them. 
vi) Those buyers which familiar with Penang – they commented that the tourist spots are not well maintain and do not have attractive tours. Example, War Museum can have night tour or a sketch on the life during war. Penang Hill could have more activities. Besides that, Eco-Tourism should not be neglected as many Europeans are interested with nature activities.  
vii) Another point mentioned by the hotelier was on the feasibility of our marketing strategies for Penang. And also pre-alerts of our marketing to local key players in Penang. They suggested that we assist local key players in business to business to other destinations worldwide. They also suggested that we should not only target on the direct flights destination. We also should market Penang at potential countries for MICE such as India, Philippines and UK. 
viii) The condition of Penang airport is a huge concern for them. Generally airport is the first place tourists arrive. It is important for us to project a good image to visitors and tourists who come to Penang. There are only 2 lifts from ground floor to departure floor. It is not convenient for those carrying huge luggage. The car park condition also bad and there is no proper walkway and shelter. 
ix) Most of the Indians agents were asking on the night life in Penang. The hoteliers also mentioned that Penang night life has been quiet compared to the 90s. Penang needed more night spots such as Upper Penang Road to be more vivid and vibrant. 
x) One of the most frequent complaints is regarding the deteriorating condition of our beaches. Our beach was once upon a time the most attractive setting of our island and now it is quite polluted and also hog by illegal operators along the sandy beach. Due to the conditions of our beach many tourist have opt out for other destinations such as Pulau Langkawi, Phuket and Redang. 
xi) Some have commended that George Town is cleaner than those days, and are happy of the initiatives taken by the local Government on the Cleaner Greener Penang theme. They also mentioned that more awareness to the public should be cultivated for them to understand the importance of cleanliness towards tourism and achieve a standard of cleanliness like Singapore 
xii) Another comment was for family orientated tourist, that Penang has not much to offer for children and activities that could be done by the whole family. There should be more activities carried out for the kids, as many family tourists would like to go to a destination where their kids have an itinerary to follow. They have also mentioned that the heritage trails could also be a bit more accommodating to the kids because the normal trails could be quite boring for them. And George Town area do not have special path for bicycle riders. 
xiii) Most of the visitors are interested with our culture and heritage sites. However, it would depend on the tourist’s luck on getting a good tour guide that could really tell them the story of our heritage buildings and cultures. Penang could invest in a museum that could tell story of our rich culture and heritage that not only our tourists gain the knowledge but also our locals will appreciate more on our culture and heritage. 
5.Summary

In summary, the Incentives Travel & Conventions Meetings Asia (IT&CMA) is a productive avenue for Penang as a general liaison to the local key tourism players and also as a general information center to sellers/buyers worldwide. It is a good platform for local tourism industries to buy and sell their product as such selling Penang to the world. 

From my observation IT&CMA is a good place to present Penang to ASEAN countries and buyers from all over the world. In future we can propose incentive plans to the agents/buyer that bring in MICE group. The Hong Kong Tourism has done this and they have printed out the Incentive Packages such as giving out free entrance tickets and discounts.  

It would be useful to have a trade show folder, which consists compact information on Penang as well as a map with flight routes to show the connectivity to the world.  

Overall the Incentives Travel & Conventions Meetings Asia (IT&CMA) 2011 has been a great experience for Penang Global Tourism and it is a recommended business to business trade fair that should be participated yearly. 
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Sellers-Meet-Buyers Appointment Scheduling Session
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Malaysia Pavilion’s booth – designed by MyCEB
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Sabah with their own booth

