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WINNING ASIA AND BEYOND

Incentive Travel & Conventions, Meetings Asia – 
IT&CMA
Into its 19th year, IT&CMA is the premier trade exhibition promoting 
the Asian region as a MICE destination as well as a market for MICE 
visitors. In 2010, 2,340 delegates from 58 countries attended the 
educational and conducive business-contracting event. 

Corporate Travel World (CTW) Asia-Pacific 
CTW is the first and leading ROI event on Travel and Entertainment 
management in the Asia-Pacific region for hundreds of corporate 
travel managers, travel agencies and suppliers meet to discuss 
the impact of global and regional issues on the development of 
business travel into and out of Asia-Pacific.
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Up in arms over rates
By Raini Hamdi

CORPORATE travel managers 
are not taking significant rate 
hikes in the region in 2011 ly-
ing down, with at least one of 
them, UGL Australia’s Premah 
Krishnan, about to inform one 
of her preferred hotel chains that 
it is off the list next year.

In the region, Singapore 
and Hong Kong are leading the 
charge, with 20 to 30 per cent 
rate hikes, they said. 

“We will not accept,” said 
Krishnan. “We are sending a 
signal and taking a big chain off 
our preferred list next year. They 
will be informed soon.

“I have a budget to keep. 
If costs go up, we just have to 
manage. We’ll downgrade, cut 
back on travel; the only thing 
we won’t do is compromise 
on safety and security. In fact, 

companies are 
wising up to 
other means of 
meeting such 
as conference 
calls. They have 
learnt a few 
things from the 
GFC (global fi-
nancial crisis).”

As RFPs are being processed 
now, the managers are watching 
each other’s stand closely and 
discussing the issue with one 
another to determine whether 
or not they can “shift the share” 
from one hotel chain to another. 

McKinsey & Company Hong 
Kong’s Dean Fowles, sharing 
tips on negotiation during an 
education session yesterday, 
said in order to prove their 
point, managers must be able to 
“prove they are able to shift the 
share”, recounting how a chain 

saw its roomnights going else-
where overnight as a result of 
being pulled out of the preferred 
list. “Make it dramatic,” he said. 

Corporate travel has 
returned to pre-GFC levels at 
UGL and other companies such 
as Fidelity International Hong 
Kong, but Krishnan warned: 
“Confidence is still an issue. 
In North America, why do you 
think they are still cautious with 
prices? In Asia-Pacific, there 
is presumptuousness that the 
economy is strong, when actu-
ally banks are not lending as 
they used to pre-GFC and there 
may be a bubble.”

Symantec Asia Pacific’s Peter 
Koh said his list of preferred 
chains might look different next 
year. “It’s not finalised yet,” he 
said. “The rising rates are a real 
concern and we’ll probably have 
to make fewer trips or stretch 

By Karen Yue

INCREASES in departure tax 
and airport tax, the latter to 
fund expansion and upgrade 
programmes of airports, are 
becoming a factor in client’s 
destination choice, according to 
MICE buyers.

Centre for Asia Pacific Avia-
tion senior aviation analyst, Liz 
Thomson, said in some cases 
these taxes could amount to five 
times the airfare.

Mumbai-based Syrisa Travels 
director, Sonal Swamy, said as 

By Gracia Chiang

THE EXTENSION of a visa 
waiver to the Schengen coun-
tries that will kick in by the end 
of the year is expected to boost 
MICE arrivals to Taiwan. 
 The country already offers 
visa-exempt stays to nationals of 
38 countries. 
 Sin Chen, project leader 
for MEET Taiwan’s Interna-
tional Marketing and Promotion 
Project, said: “Visa is currently 
one of the biggest problems 
that we face for MICE. It makes 
people hesitant about visiting.”
 Aside from easing entry for 
foreigners, Taiwan also expects 
MICE growth to be fuelled by 
the sprucing up of infrastructure 
in its capital, Taipei. 
 New venues like the Taipei 
World Trade Center Nangang 
Exhibition Hall, when com-
pleted by the end of 2012, will 
have space for 5,000 exhibition 
booths, while the opening of a 
slew of five-star hotels will add 
1,200 rooms to the city by next 
year, bringing the total to 6,000. 
 Chen also shared that the 
government planned to invite 
design proposals to rejuvenate 
the Hsin-yi district which has al-
ready been earmarked for MICE. 

Rising airport taxes affect venue choice

Visa waiver to 
bolster MICE

A rousing opening ceremony and welcome cocktail

an example, the airfare from 
Mumbai to Hong Kong costs 
Rs7,000 (US$157) but airport 
taxes and fuel surcharges are 
Rs12,000. 

“It is so ridiculous and cli-
ents are upset,” she said.

Munchen-based Gold Guide 
Tours general manager/COO, 
Michael Binder, said while 
airfares out of Europe were not 
increasing, airport taxes “are 
rising like mad”.

The UK is set to impose 
another round of hike to its 
passenger tax next month while 

Krishnan: “We 
will not accept.”

92The percentage 
of respondents in 

the 2010 Business Travel 
Buyers’ Sentiment survey 
covering Asia-Pacific by 
NBTA/TTG Asia who said 
safety/security was the 
most important issue, 
followed by 84 per cent 
who said air capacity/
seat availability was a top 
issue.

79  The percentage who 
felt business travel 

was doing better now 
than a year ago. Nearly as 
many (75 per cent) felt it 
would continue to improve 
over the next year.

8  The average travel 
spend in US$ million 

in 2009 for those in the 
survey, an amount tipped 
to grow 6.7 per cent this 
year and 6.3 per cent next 
year.

Talking 
numbers

the German government is set to 
greenlight an environment tax. 

“In India, there is a User 
Development Fee, which was 
implemented to support airport 
developments. It is highly criti-
cised because passengers have 
to pay for facilities that do not 
open on time,” said Thomson. 

Since June, six airports in 
India have also started charg-
ing departing passengers. Only 
two – Udaipur and Visakhapat-
nam – do not impose the fee on 
international travellers.

Buyers noted that not only 

do hefty airport taxes cancel out 
any savings passengers might 
get from discounted airfares, 
clients also end up with less to 
spend on the ground.

The problem of rising air-
fares and airport fees is com-
pounded by corporate travellers’ 
tendency to confirm their trips 
at the last minute, said Century 
Holiday International Travel 
Service (Shenzhen) chairman, 
James Liang. “Last-minute fares 
are pricier and travellers may 
not even secure the flights they 
want,” he said.

Gracious hosts and organisers welcome delegates at the opening ceremony and cocktails on Tuesday at the Athenee Crystal Hall, Plaza Athenee Bangkok, A Royal Meridien Hotel

the dollar by downgrading from, 
say, five-star luxury to five-star.”

Corporates told the Daily 
that though supply and demand 
determined rate levels, they felt 
many hotels were trying to make 
up for the losses made during 
the GFC and had all but forgot-
ten the “partnership” word. 

While rate increases are in 
the double digit, companies’ 
travel budgets have increased 
only 6.7 per cent this year and 
will increase another 6.3 per 
cent next year, according to an 
Asia-Pacific Business Travel Buy-
ers’ Sentiment survey conducted 
by NBTA and TTG Asia released 
yesterday. 

 In keeping, it is higher 
hotel rates and airfares, along 
with increased airline fees, that 
were cited as the top causes for 
higher travel spend, with more 
trips coming in only third. 
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China traps MICE
By Karen Yue

CHINA is making inroads in the 
MICE scene with the establish-
ment of two new MICE-focused 
industry committees designed to 
make the country more competi-
tive in the sector.

The International Congress 
and Convention Association 
(ICCA) China Committee was 
formed on September 21 while 
Beijing’s Dongcheng district, 
covering the eastern half of the 
Chinese capital, inaugurated a 
MICE advisory committee on 
August 30. The latter com-
prises representatives from Gary 
Grimmer & Company, MCI and 
the Society of Incentive Travel 
Executives (SITE) as advisors.

Star China Professional 
Programs’ CEO, Liu Ping, said 
the new MICE bodies signalled 
the government’s willingness to 
allow the industry to develop on 
its own, particularly since it was 
rare to have foreign organisa-
tions on MICE-focused commit-
tees in China.

Gary Grimmer & Company 
senior associate, Jane Vong 

Holmes, said Dongcheng, which 
boasts historical attractions 
such as the Forbidden City 
and Tiananmen Square, was 
naturally strong for incentives 
but had yet to break into the 
conventions scene.

“The district wanted a 
strategy to grow its overall MICE 
business. There isn’t a conven-
tion and visitors bureau (CVB) 
in China so it decided to set up 
this steering committee...which 
will help the district come up 
with its own CVB in the future, 
if needed,” said Holmes.

Liu, whose company is 
one of the few private PCOs in 
China, however decried the gov-
ernment’s hold on event bids. 
She said many associations in 
China were government-linked 
or partially government-funded 
hence guanxi (interpersonal 
relationships and connections) 
played a key role in determining 
bid wins. 

“While it’s good to have 
some government involvement 
in managing an event as it 
spends to ensure (a successful 
outcome), we wish we have 

more freedom to bid for associa-
tion events,” Liu revealed.

Raising the profile of PCOs 
and DMCs, which in turn will 
help build government confi-
dence in them, is also one of the 
main objectives of ICCA’s China 
Committee.

Ahmad Hamid Noor, ICCA 
Asia-Pacific’s regional director, 
said: The Chinese government 
decides which public relations 
company (which usually organ-
ises conferences in China) gets 
to manage an event. ICCA China 
Committee wants to change that 
and help PCOs and DMCs win 
events.”

The committee also intends 
to focus on drawing internation-
al events to key and secondary 
cities in China, raise the profes-
sionalism of Chinese MICE play-
ers and grow its membership. 
ICCA presently has 24 members 
in China, just four shy of Aus-
tralia, the association’s biggest 
Asia-Pacific presence.

“China will catch up very 
soon as we have received a lot 
more new applications recently,” 
said Ahmad.

By Raini Hamdi

KUONI Destination Management 
has nabbed its biggest incentive 
movement from South-east Asia 
into a non-European country, 
a 1,000 to 1,200 pax group 
from Amway Malaysia which is 
headed for Dubai this Novem-
ber/December.

The win represented a 
breakthrough in Kuoni’s effort 
to compete for a healthy share 
of the region’s MICE business 
which started two to three years 
ago, said a jubilant Singapore-
based director of sales MICE 
for South Asia, Reto Kaufmann. 
To this end, one of its biggest 
challenges was being perceived 
as a specialist only in European 
destinations.

But as Kuoni, headquartered 
in Switzerland, started building 
up a global network of DMCs by 
buying them (in Dubai, it owns 
Desert Adventure), it is now able 
to compete aggressively with 
local specialists for the region’s 
MICE business. 

As a measure of Kuoni’s in-
road into the market, Kaufmann 
said this year would be a record 

Kuoni nabs Amway
year, with the company expected 
to move 15,000 to 18,000 incen-
tive pax from Indonesia, Thai-
land, Malaysia, Singapore and 
the Philippines, in that order. 

Incentive travel growth out of 
South-east Asia was “amazing”, 
said Kaufmann, who expects 
a 30 per cent topline growth 
next year as the regional market 
continues to recover from the 
global financial crisis and Kuoni 
continues to gain strength in the 
region. 

South-east Asian incentives 
to Europe, which comprises 50 
to 60 per cent of movements, 
would remain steady or increase 
due to the stronger Asian cur-
rencies, which make European 
destinations a cheaper buy. As 
for non-European destinations, 
India clearly is in demand. 

Kuoni Travel India’s vice 
president Vineet Mahendru said 
this was because companies 
wanted their retailers and their 
executives to have “the India 
experience – to witness its eco-
nomic growth, the remarkable 
change to IT areas such as Ban-
galore, or new manufacturing 
areas in India for themselves”.

Thailand unveils expo venues

Ayutthaya, Chonburi and Chiang Mai are being proposed as sites of the 2020 
World Expo by the Thailand Convention & Exhibition Bureau (TCEB), in line 
with TCEB’s aim to attract MICE events to cities other than Bangkok and the 
investment that is being committed to those areas in the next decade.
Thailand will put in its official bid next year. 
 TCEB’s president Akapol Sorasuchart (right) at a press conference yesterday 
said that Thailand’s strength to win the expo was as a hub for Asia, being just 
one-and-half-hours away from southern China but also with access to the ASEAN 
community which will be established by 2015. 
 TCEB also recently completed a White Paper highlighting plans to promote 
lesser-known destinations around the country such as those in the north-eastern 
region. TCEB will work with local authorities to support their marketing of such 
venues and aims to convince Thailand-based MNCs to hold their events within 
the country instead of looking at overseas options.  Another key recommendation 
in the White Paper is the creation of a bidding fund that organisations can tap 
into in order for Thailand to bid for bigger events. TCEB will present this to the 
government soon. – Gracia Chiang

Viewpoint

Are MiCe committees 
what China needs?

“Steering 
committees in 
China for its 
MICE industry 
would guide 
China towards 
resolving ob-
stacles Indian 

corporate travellers typically 
face. Getting a visa to China is 
a real nuisance for large corpo-
rate groups.”

Sonal Swamy 
Director

Mumbai-based Syrisa Travels 

“A button might pop in 
the next 45 minutes!”

Diethelm Events’ David Barrett, 
who moderated yesterday’s You 

Say, I Say! interactive session, 
about the costume he was 

wearing and how well it fitted his 
body after eight years 

“I consider 
SIA to be 
a low-cost 
carrier.”

Prof Irene Ng of the University 
of Exeter Business School who 

delivered the keynote yesterday 
on value “co-creation”, striking 
home a point about how some 

companies, like Singapore 
Airlines, just know how to 

facilitate the customer journey 
and empower the customer to 

create value for himself

“I would like to 
see a one-stop-
shop authority 
in China to 
help foreign 
buyers. Now, 
when I send an 
incentive group 

to China, I have to source for 
land transfers and apply for 
visas, etc, on my own. A CVB 
in China would be able to 
make work easier for me.”

Michael Binder
General manager and chief 

operating officer
Munchen-based Golf Guide Tours

ARTDO seeks venues, hotels
ARTDO International, a non-
governmental organisation that 
specialises in training and human 
resource development, is hunting 
for venues and hotels for a series 
of annual conferences that will take 
place from 2011 to 2013. 
 Destinations have been con-
firmed – 2011 in Taipei, 2012 in the 
Philippines and 2013 in Australia. 
Each of the events is attended by 
500 to 1,000 delegates.
 Contact Dato’ Chee Khay Huat, 
president emeritus, at  mitdo@
tm.net.my or tomchee@pd.jaring.
my.

Quantum Theory symposia
THE INTERNATIONAL Symposia 
on Quantum Theory and 
Symmetries is looking for an Asian 
destination for its 2013 edition, 
which will be attended by some 
200 international delegates over 
six nights. 
 The conference was held this 
year in Newcastle, England and will 
head to Prague, Czech Republic, 
and Tianjin, China in 2011 and 2012 
respectively.
 Contact Dr Laurence Boyle, 
honorary secretary, at tel: (44-782) 
487-2345.

Hot LeADS

SounD biteS
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780 The number of 
exhibitors at 

IT&CMA this year from 
304 companies.

483  The number of  
buyers and 

corporate travel managers 
from 54 countries attend-
ing the doublebill this year.

142  The number of  
media people 

from 35 countries attend-
ing the show.

5500The exhibi-
tion area of 

IT&CMA in sqm. The show 
expects a total attendance 
of 2,340 delegates. This 
is 18th year the show held, 
while CTW Asia-Pacific is 
13 years old.

Talking 
numbers
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that would prevent events from 
being held. A MICE Security 
Management System is presently 
in place at the Bangkok Interna-
tional Trade & Exhibition Centre, 
QSNCC and IMPACT Exhibition 
and Convention Center, Muang 
Thong Thani, which have been 
awarded the Thailand Industrial 
Standard Institute (TIS) 22300 to 
reflect security standards. More 
venues are being certified.

Security certification is 
awarded by a committee com-
prising TIS officials, the Royal 
Thai Police and the Thailand 
Convention and Exhibition 
Bureau to organisations that 
conduct extensive staff training 
to handle all security-related 
issues. 

IMPACT said it had invested 
more than 10 million baht (al-
most US$332,000) on improved 
security measures such as close-
circuit cameras and high-tech 
security tools.

Bangkok hotels were 
expected to run at 65 per cent 
average occupancy in the fourth 
quarter, said Thai Hotels Asso-
ciation vice president Surapong 
Techaruvichit. While an im-
provement over the single-digit 
to 30 per cent occupancy hotels 
registered during the crisis, this 
was still a far cry from the 80 
per cent rate enjoyed in 2007.

By S Puvaneswary, reporting 
from Kuala Lumpur

TEN independent travel man-
agement companies (TMCs) in 
Asia have launched an alliance 
they tout as Asia’s first and 
largest corporate travel network 
with an “Asian-centric focus”.

The Corporate Travel Al-
liance (CTA) has its regional 
headquarters in Singapore under 
its initiator, Corporate Travel 

Services. Benjamin Christen, 
CTA director – partner relations, 
said: “Our value proposition 
is our regional strength and 
local knowledge. CTA seeks to 
leverage on the strength of its 
partners who know Asia best to 
meet the needs of clients within 
and to Asia.”

CTA members are: Corporate 
Travel Services (Singapore), 
Corporate Information Travel 
(Malaysia), TransViet Travel 

Group (Vietnam), Far East 
Travel Center (Thailand), Best 
Tour (Indonesia), DVL (Taiwan), 
Travelux (Hong Kong), Hanjin 
Travel (South Korea), King of 
Travel (Philippines) and a TMC 
in Japan whose name cannot be 
disclosed at press time.

Members have a combined 
sales turnover of US$1 billion.
By year-end, CTA will expand its 
alliance into India, China, Aus-
tralia and United Arab Emirates.

These corporate travel managers went through the first day yesterday of a two-day programme to earn them the Corporate 
Travel Expert (CTE) badge. Their smiles, and that of National Business Travel Association vice president chapter relations Hank 
Roeder (far right) who administered the programme, show it is far from gruelling. 

By Sirima Eamtako

MICE players are expected to 
return to Bangkok as measures 
initiated by the trade and the 
Thai government have boosted 
trade confidence.

Thailand Incentive and Con-
vention Association president 
Sumate Sudasna said: “I have 
seen returning enquiries from 
Germany and East Europe, but 
more so from regional markets.”

NCC Management and 
Development senior vice presi-
dent Sakchai Pattarapreechakul 
added that if the Thai govern-
ment could smoothly host two 
upcoming high-profile events, 
the country would be able to 
restore delegates’ confidence. 

Upcoming events include 
the 14th International Anti-
Corruption Conference, which 
will be held from November 10 
to 13, and the third Asia-Middle 
East Dialogue, which will be 
held from December 14 to 16. 
Both events will take place at 
the Queen Sirikit National Con-
vention Center (QSNCC), which 
is managed by NCC.

Among measures proposed 
by the Thai MICE trade to 
restore delegates’ confidence is 
the idea of introducing  event 
insurance to protect organisers 
against unforseen circumstances 

BKK back in play

Asia’s first TMC alliance formed

New corporate travel experts

M’sia eyes subvention
By Raini Hamdi

THE Malaysia government is 
set to greenlight a MICE budget 
on October 15 that will for the 
first time arm the country with a 
subvention fund to bid for con-
ventions and guarantee funding 
for the Malaysia Convention & 
Exhibition Bureau (MyCEB) over 
the next 10 years.

IT&CMA & CTW official 
show daily understands a budget 
of RM25 million (US$8 mil-
lion), leading to RM55 million 
by 2020, has been tabled as part 
of Malaysia’s 10-year action 
plan, unveiled on September 
21, to double tourism receipts to 
US$33.5 billion. Kuala Lumpur 
Convention Centre (KLCC) gen-
eral manager, Datuk Peter Bro-
kenshire, said he was “hopeful” 
the budget would go through, 
saying Malaysia had lost “sev-
eral” bids because it was not 
able to offer subvention.

He said 
he was all 
for subven-
tion but 
warned 
about the 
need to “be 
careful it 
does not 
go out of 

hand”. 
Said Brokenshire: “We’ve 

seen the level of subvention 
given creating false expectations 
for a number of organisers. If a 
professional event of 2,000 pax 
is guaranteed, say, US$1 million, 
it could create artificially-low 
conference fees and not actually 
attract incremental number of 
delegates. The selection of a des-
tination for a conference should 
be based on what benefits the 
issues discussed would have to 
the country/city hosting it, and 
what benefits its delegates could 
gain from being in the destina-

tion, rather than the amount 
of money put on the table. If a 
country misses out on a confer-
ence that is vital for it, say, AIDS 
research, because it cannot 
afford a subvention, that is a sad 
thing for the industry.”

 A “template” detailing 
guidelines, such as level of fund-
ing to be given, has been drawn 
up following inputs from KLCC, 
MyCEB consultant Gary Grim-
mer and other MICE players, 
according to Brokenshire. Part 
of the deal is for organisers to 
show cause how their congress 
would benefit the country, apart 
from its economic benefit.

ICCA member Anthony 
Wong, owner of AOS Conven-
tions & Events Malaysia, said 
subvention had become a “nec-
essary evil”. 

“Competition is tough in our 
region, where countries such as 
South Korea support the busi-
ness with an aggressive subven-

Brokenshire: 
“Hopeful.”

Published by

tion policy. Governments justify 
it by the direct impact on the 
economy but also by viewing it 
as knowledge building and edu-
cation transfer for the economy 
when international associations 
meet in their country.”

Singapore Exhibition & 
Convention Bureau director 
Oliver Chong agrees. “If you do 
not have a subvention, you lose 
out” as “there are organisers 
who shop around and play one 
destination against another”. 

Singapore is continuing 
its subvention scheme, which 
is part of the BE in Singapore 
stimulus launched several years 
ago, even as the global economy 
improves and the Singapore 
tourism industry is booming 
as a result of new attractions. 
“We need to look at making 
our schemes more flexible and 
geared towards individual events 
rather than a one-size-fits-all 
approach,” said Chong.
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Up in arms over rates
By Raini Hamdi

CORPORATE travel managers 
are not taking significant rate 
hikes in the region in 2011 ly-
ing down, with at least one of 
them, UGL Australia’s Premah 
Krishnan, about to inform one 
of her preferred hotel chains that 
it is off the list next year.

In the region, Singapore 
and Hong Kong are leading the 
charge, with 20 to 30 per cent 
rate hikes, they said. 

“We will not accept,” said 
Krishnan. “We are sending a 
signal and taking a big chain off 
our preferred list next year. They 
will be informed soon.

“I have a budget to keep. 
If costs go up, we just have to 
manage. We’ll downgrade, cut 
back on travel; the only thing 
we won’t do is compromise 
on safety and security. In fact, 

companies are 
wising up to 
other means of 
meeting such 
as conference 
calls. They have 
learnt a few 
things from the 
GFC (global fi-
nancial crisis).”

As RFPs are being processed 
now, the managers are watching 
each other’s stand closely and 
discussing the issue with one 
another to determine whether 
or not they can “shift the share” 
from one hotel chain to another. 

McKinsey & Company Hong 
Kong’s Dean Fowles, sharing 
tips on negotiation during an 
education session yesterday, 
said in order to prove their 
point, managers must be able to 
“prove they are able to shift the 
share”, recounting how a chain 

saw its roomnights going else-
where overnight as a result of 
being pulled out of the preferred 
list. “Make it dramatic,” he said. 

Corporate travel has 
returned to pre-GFC levels at 
UGL and other companies such 
as Fidelity International Hong 
Kong, but Krishnan warned: 
“Confidence is still an issue. 
In North America, why do you 
think they are still cautious with 
prices? In Asia-Pacific, there 
is presumptuousness that the 
economy is strong, when actu-
ally banks are not lending as 
they used to pre-GFC and there 
may be a bubble.”

Symantec Asia Pacific’s Peter 
Koh said his list of preferred 
chains might look different next 
year. “It’s not finalised yet,” he 
said. “The rising rates are a real 
concern and we’ll probably have 
to make fewer trips or stretch 

By Karen Yue

INCREASES in departure tax 
and airport tax, the latter to 
fund expansion and upgrade 
programmes of airports, are 
becoming a factor in client’s 
destination choice, according to 
MICE buyers.

Centre for Asia Pacific Avia-
tion senior aviation analyst, Liz 
Thomson, said in some cases 
these taxes could amount to five 
times the airfare.

Mumbai-based Syrisa Travels 
director, Sonal Swamy, said as 

By Gracia Chiang

THE EXTENSION of a visa 
waiver to the Schengen coun-
tries that will kick in by the end 
of the year is expected to boost 
MICE arrivals to Taiwan. 
 The country already offers 
visa-exempt stays to nationals of 
38 countries. 
 Sin Chen, project leader 
for MEET Taiwan’s Interna-
tional Marketing and Promotion 
Project, said: “Visa is currently 
one of the biggest problems 
that we face for MICE. It makes 
people hesitant about visiting.”
 Aside from easing entry for 
foreigners, Taiwan also expects 
MICE growth to be fuelled by 
the sprucing up of infrastructure 
in its capital, Taipei. 
 New venues like the Taipei 
World Trade Center Nangang 
Exhibition Hall, when com-
pleted by the end of 2012, will 
have space for 5,000 exhibition 
booths, while the opening of a 
slew of five-star hotels will add 
1,200 rooms to the city by next 
year, bringing the total to 6,000. 
 Chen also shared that the 
government planned to invite 
design proposals to rejuvenate 
the Hsin-yi district which has al-
ready been earmarked for MICE. 

Rising airport taxes affect venue choice

Visa waiver to 
bolster MICE

A rousing opening ceremony and welcome cocktail

an example, the airfare from 
Mumbai to Hong Kong costs 
Rs7,000 (US$157) but airport 
taxes and fuel surcharges are 
Rs12,000. 

“It is so ridiculous and cli-
ents are upset,” she said.

Munchen-based Gold Guide 
Tours general manager/COO, 
Michael Binder, said while 
airfares out of Europe were not 
increasing, airport taxes “are 
rising like mad”.

The UK is set to impose 
another round of hike to its 
passenger tax next month while 

Krishnan: “We 
will not accept.”

92The percentage 
of respondents in 

the 2010 Business Travel 
Buyers’ Sentiment survey 
covering Asia-Pacific by 
NBTA/TTG Asia who said 
safety/security was the 
most important issue, 
followed by 84 per cent 
who said air capacity/
seat availability was a top 
issue.

79  The percentage who 
felt business travel 

was doing better now 
than a year ago. Nearly as 
many (75 per cent) felt it 
would continue to improve 
over the next year.

8  The average travel 
spend in US$ million 

in 2009 for those in the 
survey, an amount tipped 
to grow 6.7 per cent this 
year and 6.3 per cent next 
year.

Talking 
numbers

the German government is set to 
greenlight an environment tax. 

“In India, there is a User 
Development Fee, which was 
implemented to support airport 
developments. It is highly criti-
cised because passengers have 
to pay for facilities that do not 
open on time,” said Thomson. 

Since June, six airports in 
India have also started charg-
ing departing passengers. Only 
two – Udaipur and Visakhapat-
nam – do not impose the fee on 
international travellers.

Buyers noted that not only 

do hefty airport taxes cancel out 
any savings passengers might 
get from discounted airfares, 
clients also end up with less to 
spend on the ground.

The problem of rising air-
fares and airport fees is com-
pounded by corporate travellers’ 
tendency to confirm their trips 
at the last minute, said Century 
Holiday International Travel 
Service (Shenzhen) chairman, 
James Liang. “Last-minute fares 
are pricier and travellers may 
not even secure the flights they 
want,” he said.

Gracious hosts and organisers welcome delegates at the opening ceremony and cocktails on Tuesday at the Athenee Crystal Hall, Plaza Athenee Bangkok, A Royal Meridien Hotel

the dollar by downgrading from, 
say, five-star luxury to five-star.”

Corporates told the Daily 
that though supply and demand 
determined rate levels, they felt 
many hotels were trying to make 
up for the losses made during 
the GFC and had all but forgot-
ten the “partnership” word. 

While rate increases are in 
the double digit, companies’ 
travel budgets have increased 
only 6.7 per cent this year and 
will increase another 6.3 per 
cent next year, according to an 
Asia-Pacific Business Travel Buy-
ers’ Sentiment survey conducted 
by NBTA and TTG Asia released 
yesterday. 

 In keeping, it is higher 
hotel rates and airfares, along 
with increased airline fees, that 
were cited as the top causes for 
higher travel spend, with more 
trips coming in only third. 
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China traps MICE
By Karen Yue

CHINA is making inroads in the 
MICE scene with the establish-
ment of two new MICE-focused 
industry committees designed to 
make the country more competi-
tive in the sector.

The International Congress 
and Convention Association 
(ICCA) China Committee was 
formed on September 21 while 
Beijing’s Dongcheng district, 
covering the eastern half of the 
Chinese capital, inaugurated a 
MICE advisory committee on 
August 30. The latter com-
prises representatives from Gary 
Grimmer & Company, MCI and 
the Society of Incentive Travel 
Executives (SITE) as advisors.

Star China Professional 
Programs’ CEO, Liu Ping, said 
the new MICE bodies signalled 
the government’s willingness to 
allow the industry to develop on 
its own, particularly since it was 
rare to have foreign organisa-
tions on MICE-focused commit-
tees in China.

Gary Grimmer & Company 
senior associate, Jane Vong 

Holmes, said Dongcheng, which 
boasts historical attractions 
such as the Forbidden City 
and Tiananmen Square, was 
naturally strong for incentives 
but had yet to break into the 
conventions scene.

“The district wanted a 
strategy to grow its overall MICE 
business. There isn’t a conven-
tion and visitors bureau (CVB) 
in China so it decided to set up 
this steering committee...which 
will help the district come up 
with its own CVB in the future, 
if needed,” said Holmes.

Liu, whose company is 
one of the few private PCOs in 
China, however decried the gov-
ernment’s hold on event bids. 
She said many associations in 
China were government-linked 
or partially government-funded 
hence guanxi (interpersonal 
relationships and connections) 
played a key role in determining 
bid wins. 

“While it’s good to have 
some government involvement 
in managing an event as it 
spends to ensure (a successful 
outcome), we wish we have 

more freedom to bid for associa-
tion events,” Liu revealed.

Raising the profile of PCOs 
and DMCs, which in turn will 
help build government confi-
dence in them, is also one of the 
main objectives of ICCA’s China 
Committee.

Ahmad Hamid Noor, ICCA 
Asia-Pacific’s regional director, 
said: The Chinese government 
decides which public relations 
company (which usually organ-
ises conferences in China) gets 
to manage an event. ICCA China 
Committee wants to change that 
and help PCOs and DMCs win 
events.”

The committee also intends 
to focus on drawing internation-
al events to key and secondary 
cities in China, raise the profes-
sionalism of Chinese MICE play-
ers and grow its membership. 
ICCA presently has 24 members 
in China, just four shy of Aus-
tralia, the association’s biggest 
Asia-Pacific presence.

“China will catch up very 
soon as we have received a lot 
more new applications recently,” 
said Ahmad.

By Raini Hamdi

KUONI Destination Management 
has nabbed its biggest incentive 
movement from South-east Asia 
into a non-European country, 
a 1,000 to 1,200 pax group 
from Amway Malaysia which is 
headed for Dubai this Novem-
ber/December.

The win represented a 
breakthrough in Kuoni’s effort 
to compete for a healthy share 
of the region’s MICE business 
which started two to three years 
ago, said a jubilant Singapore-
based director of sales MICE 
for South Asia, Reto Kaufmann. 
To this end, one of its biggest 
challenges was being perceived 
as a specialist only in European 
destinations.

But as Kuoni, headquartered 
in Switzerland, started building 
up a global network of DMCs by 
buying them (in Dubai, it owns 
Desert Adventure), it is now able 
to compete aggressively with 
local specialists for the region’s 
MICE business. 

As a measure of Kuoni’s in-
road into the market, Kaufmann 
said this year would be a record 

Kuoni nabs Amway
year, with the company expected 
to move 15,000 to 18,000 incen-
tive pax from Indonesia, Thai-
land, Malaysia, Singapore and 
the Philippines, in that order. 

Incentive travel growth out of 
South-east Asia was “amazing”, 
said Kaufmann, who expects 
a 30 per cent topline growth 
next year as the regional market 
continues to recover from the 
global financial crisis and Kuoni 
continues to gain strength in the 
region. 

South-east Asian incentives 
to Europe, which comprises 50 
to 60 per cent of movements, 
would remain steady or increase 
due to the stronger Asian cur-
rencies, which make European 
destinations a cheaper buy. As 
for non-European destinations, 
India clearly is in demand. 

Kuoni Travel India’s vice 
president Vineet Mahendru said 
this was because companies 
wanted their retailers and their 
executives to have “the India 
experience – to witness its eco-
nomic growth, the remarkable 
change to IT areas such as Ban-
galore, or new manufacturing 
areas in India for themselves”.

Thailand unveils expo venues

Ayutthaya, Chonburi and Chiang Mai are being proposed as sites of the 2020 
World Expo by the Thailand Convention & Exhibition Bureau (TCEB), in line 
with TCEB’s aim to attract MICE events to cities other than Bangkok and the 
investment that is being committed to those areas in the next decade.
Thailand will put in its official bid next year. 
 TCEB’s president Akapol Sorasuchart (right) at a press conference yesterday 
said that Thailand’s strength to win the expo was as a hub for Asia, being just 
one-and-half-hours away from southern China but also with access to the ASEAN 
community which will be established by 2015. 
 TCEB also recently completed a White Paper highlighting plans to promote 
lesser-known destinations around the country such as those in the north-eastern 
region. TCEB will work with local authorities to support their marketing of such 
venues and aims to convince Thailand-based MNCs to hold their events within 
the country instead of looking at overseas options.  Another key recommendation 
in the White Paper is the creation of a bidding fund that organisations can tap 
into in order for Thailand to bid for bigger events. TCEB will present this to the 
government soon. – Gracia Chiang

Viewpoint

Are MiCe committees 
what China needs?

“Steering 
committees in 
China for its 
MICE industry 
would guide 
China towards 
resolving ob-
stacles Indian 

corporate travellers typically 
face. Getting a visa to China is 
a real nuisance for large corpo-
rate groups.”

Sonal Swamy 
Director

Mumbai-based Syrisa Travels 

“A button might pop in 
the next 45 minutes!”

Diethelm Events’ David Barrett, 
who moderated yesterday’s You 

Say, I Say! interactive session, 
about the costume he was 

wearing and how well it fitted his 
body after eight years 

“I consider 
SIA to be 
a low-cost 
carrier.”

Prof Irene Ng of the University 
of Exeter Business School who 

delivered the keynote yesterday 
on value “co-creation”, striking 
home a point about how some 

companies, like Singapore 
Airlines, just know how to 

facilitate the customer journey 
and empower the customer to 

create value for himself

“I would like to 
see a one-stop-
shop authority 
in China to 
help foreign 
buyers. Now, 
when I send an 
incentive group 

to China, I have to source for 
land transfers and apply for 
visas, etc, on my own. A CVB 
in China would be able to 
make work easier for me.”

Michael Binder
General manager and chief 

operating officer
Munchen-based Golf Guide Tours

ARTDO seeks venues, hotels
ARTDO International, a non-
governmental organisation that 
specialises in training and human 
resource development, is hunting 
for venues and hotels for a series 
of annual conferences that will take 
place from 2011 to 2013. 
 Destinations have been con-
firmed – 2011 in Taipei, 2012 in the 
Philippines and 2013 in Australia. 
Each of the events is attended by 
500 to 1,000 delegates.
 Contact Dato’ Chee Khay Huat, 
president emeritus, at  mitdo@
tm.net.my or tomchee@pd.jaring.
my.

Quantum Theory symposia
THE INTERNATIONAL Symposia 
on Quantum Theory and 
Symmetries is looking for an Asian 
destination for its 2013 edition, 
which will be attended by some 
200 international delegates over 
six nights. 
 The conference was held this 
year in Newcastle, England and will 
head to Prague, Czech Republic, 
and Tianjin, China in 2011 and 2012 
respectively.
 Contact Dr Laurence Boyle, 
honorary secretary, at tel: (44-782) 
487-2345.

Hot LeADS

SounD biteS
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780 The number of 
exhibitors at 

IT&CMA this year from 
304 companies.

483  The number of  
buyers and 

corporate travel managers 
from 54 countries attend-
ing the doublebill this year.

142  The number of  
media people 

from 35 countries attend-
ing the show.

5500The exhibi-
tion area of 

IT&CMA in sqm. The show 
expects a total attendance 
of 2,340 delegates. This 
is 18th year the show held, 
while CTW Asia-Pacific is 
13 years old.

Talking 
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1Official Show Daily
October 5, 2010

that would prevent events from 
being held. A MICE Security 
Management System is presently 
in place at the Bangkok Interna-
tional Trade & Exhibition Centre, 
QSNCC and IMPACT Exhibition 
and Convention Center, Muang 
Thong Thani, which have been 
awarded the Thailand Industrial 
Standard Institute (TIS) 22300 to 
reflect security standards. More 
venues are being certified.

Security certification is 
awarded by a committee com-
prising TIS officials, the Royal 
Thai Police and the Thailand 
Convention and Exhibition 
Bureau to organisations that 
conduct extensive staff training 
to handle all security-related 
issues. 

IMPACT said it had invested 
more than 10 million baht (al-
most US$332,000) on improved 
security measures such as close-
circuit cameras and high-tech 
security tools.

Bangkok hotels were 
expected to run at 65 per cent 
average occupancy in the fourth 
quarter, said Thai Hotels Asso-
ciation vice president Surapong 
Techaruvichit. While an im-
provement over the single-digit 
to 30 per cent occupancy hotels 
registered during the crisis, this 
was still a far cry from the 80 
per cent rate enjoyed in 2007.

By S Puvaneswary, reporting 
from Kuala Lumpur

TEN independent travel man-
agement companies (TMCs) in 
Asia have launched an alliance 
they tout as Asia’s first and 
largest corporate travel network 
with an “Asian-centric focus”.

The Corporate Travel Al-
liance (CTA) has its regional 
headquarters in Singapore under 
its initiator, Corporate Travel 

Services. Benjamin Christen, 
CTA director – partner relations, 
said: “Our value proposition 
is our regional strength and 
local knowledge. CTA seeks to 
leverage on the strength of its 
partners who know Asia best to 
meet the needs of clients within 
and to Asia.”

CTA members are: Corporate 
Travel Services (Singapore), 
Corporate Information Travel 
(Malaysia), TransViet Travel 

Group (Vietnam), Far East 
Travel Center (Thailand), Best 
Tour (Indonesia), DVL (Taiwan), 
Travelux (Hong Kong), Hanjin 
Travel (South Korea), King of 
Travel (Philippines) and a TMC 
in Japan whose name cannot be 
disclosed at press time.

Members have a combined 
sales turnover of US$1 billion.
By year-end, CTA will expand its 
alliance into India, China, Aus-
tralia and United Arab Emirates.

These corporate travel managers went through the first day yesterday of a two-day programme to earn them the Corporate 
Travel Expert (CTE) badge. Their smiles, and that of National Business Travel Association vice president chapter relations Hank 
Roeder (far right) who administered the programme, show it is far from gruelling. 

By Sirima Eamtako

MICE players are expected to 
return to Bangkok as measures 
initiated by the trade and the 
Thai government have boosted 
trade confidence.

Thailand Incentive and Con-
vention Association president 
Sumate Sudasna said: “I have 
seen returning enquiries from 
Germany and East Europe, but 
more so from regional markets.”

NCC Management and 
Development senior vice presi-
dent Sakchai Pattarapreechakul 
added that if the Thai govern-
ment could smoothly host two 
upcoming high-profile events, 
the country would be able to 
restore delegates’ confidence. 

Upcoming events include 
the 14th International Anti-
Corruption Conference, which 
will be held from November 10 
to 13, and the third Asia-Middle 
East Dialogue, which will be 
held from December 14 to 16. 
Both events will take place at 
the Queen Sirikit National Con-
vention Center (QSNCC), which 
is managed by NCC.

Among measures proposed 
by the Thai MICE trade to 
restore delegates’ confidence is 
the idea of introducing  event 
insurance to protect organisers 
against unforseen circumstances 

BKK back in play

Asia’s first TMC alliance formed

New corporate travel experts

M’sia eyes subvention
By Raini Hamdi

THE Malaysia government is 
set to greenlight a MICE budget 
on October 15 that will for the 
first time arm the country with a 
subvention fund to bid for con-
ventions and guarantee funding 
for the Malaysia Convention & 
Exhibition Bureau (MyCEB) over 
the next 10 years.

IT&CMA & CTW official 
show daily understands a budget 
of RM25 million (US$8 mil-
lion), leading to RM55 million 
by 2020, has been tabled as part 
of Malaysia’s 10-year action 
plan, unveiled on September 
21, to double tourism receipts to 
US$33.5 billion. Kuala Lumpur 
Convention Centre (KLCC) gen-
eral manager, Datuk Peter Bro-
kenshire, said he was “hopeful” 
the budget would go through, 
saying Malaysia had lost “sev-
eral” bids because it was not 
able to offer subvention.

He said 
he was all 
for subven-
tion but 
warned 
about the 
need to “be 
careful it 
does not 
go out of 

hand”. 
Said Brokenshire: “We’ve 

seen the level of subvention 
given creating false expectations 
for a number of organisers. If a 
professional event of 2,000 pax 
is guaranteed, say, US$1 million, 
it could create artificially-low 
conference fees and not actually 
attract incremental number of 
delegates. The selection of a des-
tination for a conference should 
be based on what benefits the 
issues discussed would have to 
the country/city hosting it, and 
what benefits its delegates could 
gain from being in the destina-

tion, rather than the amount 
of money put on the table. If a 
country misses out on a confer-
ence that is vital for it, say, AIDS 
research, because it cannot 
afford a subvention, that is a sad 
thing for the industry.”

 A “template” detailing 
guidelines, such as level of fund-
ing to be given, has been drawn 
up following inputs from KLCC, 
MyCEB consultant Gary Grim-
mer and other MICE players, 
according to Brokenshire. Part 
of the deal is for organisers to 
show cause how their congress 
would benefit the country, apart 
from its economic benefit.

ICCA member Anthony 
Wong, owner of AOS Conven-
tions & Events Malaysia, said 
subvention had become a “nec-
essary evil”. 

“Competition is tough in our 
region, where countries such as 
South Korea support the busi-
ness with an aggressive subven-

Brokenshire: 
“Hopeful.”
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tion policy. Governments justify 
it by the direct impact on the 
economy but also by viewing it 
as knowledge building and edu-
cation transfer for the economy 
when international associations 
meet in their country.”

Singapore Exhibition & 
Convention Bureau director 
Oliver Chong agrees. “If you do 
not have a subvention, you lose 
out” as “there are organisers 
who shop around and play one 
destination against another”. 

Singapore is continuing 
its subvention scheme, which 
is part of the BE in Singapore 
stimulus launched several years 
ago, even as the global economy 
improves and the Singapore 
tourism industry is booming 
as a result of new attractions. 
“We need to look at making 
our schemes more flexible and 
geared towards individual events 
rather than a one-size-fits-all 
approach,” said Chong.
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