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FESTIVAL OBJECTIVES

Reinforcing Penang's position as the
“Food Capital f Asia” and bolstering its
image as a melting pot of culture and
delicious food!

Driving both domestic and international
tourism by giving consumer a reason to
book their weekend trip to Penang for POSITIONING

the AFCF . PENANG

Making AFCF more than just another
festival, we want to use the AFCF to
create more opportunities for all the
local communities in Penang.
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Penang is the cultural and
culinary destination for
food lovers.
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FESTIVAL PILLARS

z[;se?;l ZIgdaf;ar:ﬁieesf fgﬁg ﬁgﬁr T:: Prioritizing International programming,
young 3 YOS EoLRISS: we will focus on bringing authentic food
the trendy eaters to the more traditional :
; and food culture experiences from each
fare. We have everything your tummy

BB el AUTHENTICITY of the Asian countries.
IS PRIORITY

Instagrammable, multi-sensorial, educational,

entertainment, games, fun-facts, cooking
demonstrations, are all the different ways we will
create “foodie” experiences.
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LAUNCH EVENT DETAILS

© =

Hin Bus Depot 5 September 2019 (Thursday)
150 pax (Media & VIPs) 12pm to 8pm

Public
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Proposed Date :

5 September 2018

Waiting list

Hin Bus Depot

g1 L

L%
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Deck at the Hin Bus Depot will be used to
cater the main stage, seating and the key
food vendors.

Venue Dimensions & Seating Capacity

Dimensions (m) 124x156

200 pax
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Legend:

Japan Food Kiosk
China Food Kiosk
Thailand Food Kiosk
Indonesia Food Kiosk
Korea Food Kiosk

200 pax theatre seating
Stage
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Lawn at the Hin Bus Depot as the
picnic area for visitors. Entrance Arch
and Photo Op to have it here will set a
perfect backdrop for visitors.

siipérary.
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SCALE 1:200
0T23456m

© ' PLUG POINT
TURFING
BRICK WALL
WOOD PANELS

Open awn Outdoor Murals

Male & Femae Tollets

ndoor Gallery
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Gallery at the Hin Bus Depot will be used
for artisanal workshops.

Venue Dimensions & Seating Capacity

Heights (m)

Booth Capacity 20 Booths
Banquet Seatings 180 pax
. - 1 2 b f Boardroom Seatings
TheEvent. = 5 Classroom Seatings 150 pax
X i Theatre Seatings 300 pax
Cocktail Seatings 150 pax
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GALLERY
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W 12.4ft, H: 7.5ft

W 1511, H: 8t

—_—
w1771

W: 15, H: 111t

L: 1611, H: 1211, W: 1,31t

MAIN
ENTRANCE

W: 15, H: 111t
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Mural Garden at the Hin Bus Depot as the
chill out area.

Venue Dimensions & Seating Capacity

Dimensions 13x12
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OPENING CEREMONY PROGRAMME

TIME: PROGRAMME

11am Media and VIP Arrival
Registration of VIP and media

11.30am Welcome Address / Speech
11.40am Official launching & Photo Op
11.55am Presentation of appreciation to VIPs
12pm VIPs and Media Tour

1pm Event Open to Public

Activities commence
Food vendors start
Performance #1 session (5 countries)

3pm Performance #2 session (5 countries)

6pm Performance #3 session (5 countries)
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|||||mn Il 1”
ENTRANCE  § = '[‘j’ i
J A*.-. \ NN

ARCH . ‘ "'M‘

| 1 LSIE—
Upon entry to the ‘ sian Food & Culfure Festival
venue, guests will be ;,%/lcmn
welcomed into the main s
event area under an ’2'),,_ tﬂ
arch depicting the word
“hello” in the languages
reflecting the selected
countries.

*Artist impression

\
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Once they get inside, guests can also opt to pop behind our 3D Photo Wall for a
P photo op.

Optional
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Fﬂon ARE A *Artist impression
Without giving away too much, thematic shell

| scheme booths will be built along the outer rim of
the venue to as to give more space for queueing
and purchasing.

000
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*Artist impression

" ACTIVITIES AREA

In the center of the room, guests will be able to
| interact with a variety of nation-centric activities, so
~ as tonot block the “food” area.





image23.jpeg
Korea: Kim Chi Making

HOW O
wia 2w

KIMGHI

*AUTHENTIC THAI
HOME COOKING"
WITH

" THAI FOOD CRAFTER

Thailand: Tom Yam Making
e

Selected to give media and attendees a sneak peek into
what awaits them at the Asian Food and Culture Festival
happening in September, our Launch Day activities will
reflect just some of the actual activities on the day!

Indonesia: Coffee Blind Tasting
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Thai: Leather Craft / { China: Needle Work
y 2 a
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As they have been doing for many years, the
Olympics has become recognlsed for their torch
Ilghtlng ceremony ‘
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LAUNCH CEREMONY - SEQUENGE

VIP will be invited up on stage to give a speech; Post speech, VIP will be handed a golden spatula
introducing the media and invited guests to the lighter (will not be lit), and hold it towards the Wok
Asian Food and Culture Festival 2019, and what it of AFCF.

means for Penang.
Why a Wok? Easily a symbol for food only cooked
in Asia, the Wok symbolizes unity in our palate,
and the place where all asians find comfort.
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LAUNCH CEREMONY - SEQUENGE

. EXERIENCE

Once the VIP “clicks” the Wok of AFCF, fake fire and While the wok smokes and flames, a hydraulic
smoke will appear from the wok (think: cooking system will push the event masthead up from
Char Kuey Teow fire) for dramatic effect. inside the wok, signifying the launch of the
inaugural Asian Food & Culture Festival. This will
also trigger the launch video to begin playing.
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LAUNCH VIDEO: EXPERIENCE PENANG, TASTE ASIA.
\ E :

*please click on the image above for video link

Presenting a flavourful twist to the usual launch
video, we propose an upbeat blend of food
(tiffin) and festival (MIFF) focused presentation
that presents the Asian Food & Culture Festival in
a fun and light hearted way. Key points will be
highlighted throughout the video for easy
understanding.

Optional
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LAUNCH PERFORMANGE: ASIAN DRUMS

Symbolizing the heartbeat of Asia.

Once the launch video ends, it will trigger a final launch
performance that brings together the drum pieces and set
used in all the represented countries.

This will show that while we are different countries, there
are things that bind us; and when used together, we make
a harmonious blend.
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Japan: Nihon Buyo

Optional
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CONFIRMED FESTIVAL KEY VISUAL 0'

Experience Penang, Taste Asia
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Queensbay Mall K4 _,‘\\‘

Ny

SOUTH KOREA

Queensbay Mall
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Queensbay Mall [ N

N\

Legend:

U
24
3.
4.

Diametet: 19812mm

(68ft) Entrance Arch

Food Street
Bazaar Cart

Art Installation &
Engagement
Photo Op

5. “Taste Asia”
Stage

Chill Area

Photo Wall

o
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Queensbay Mall [P N
N4

"Jl‘
-

,i/ j .
Bibimbap Diorama

Larger than life photo op
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Kimchi Eating Competition

HOW T.0
w\&a}w

KIMCHII

*Not actual photo
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Gurney Plaza -

CHINA

Gurney Plaza
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Gurney Plaza -

TOP VIEW LAYOUT

China - Gurney Plaza
3500 sqft

14630mm 7315mm
(48 (24ft)

Legend:

1.
2.
3.
4.

Entrance Arch
Food Street
Bazaar Cart

Art Installation &
Engagement
Photo Op

5. “Taste Asia”
Stage

Chill Area

Photo Wall

15240 mm:
14630mm (50ft)

(48ft)

~No
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Gurney Plaza -

Candied Haw on Stick
Edible Wall
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Gurney Plaza

i

Chinese Tea Tasting Workshop ’ @ ‘ éEuEDIES &°

¢ ~

.Xiao Long Bao Workshop led by Chef Michael Wong
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Gurney Paragon -

JAPAN

Gurney Paragon
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Gurney Paragon -

TOP VIEW LAYOUT

1341Tmm 14020mm
(44ft) (46ft)

Japan - Gurney Paragon
3100 sqft

363mm
aft)

Legend:

Entrance Arch
Food Street
Bazaar Cart
| |10698mm Art Installation &
it Engagement
Photo Op

5. ‘“Taste Asia”
Stage
Chill Area
Photo Wall

P W N

N
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Gurney Paragon -

Tri Colour Dango

Edible Wall
W |

Bento Diorama
Larger than life photo op
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Gurney Paragon

= s J LT »
3 .- . ez TOKYO BANAN
1 - ks ' Bento Box Making Competition o T

— Ichiran Ramen Experience
R

N

-

Bento Box Workshop led by Chef Chern Leong
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1st Avenue _
[—

THAILAND

1st Avenue
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TOP VIEW LAYOUT

12800mm
(42ft)

14935mm
(49ft)

10668nTm:
@5ft)

Legend:

1.
2.
3.
4,

Entrance Arch
Food Street
Bazaar Cart
Art Installation &
Engagement
Photo Op
R 5.  “Taste Asia”
Stage
6. Chill Area
W 18592mm Ul 7. Photo Wall

(61ft)

6096mm
(20ft)
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1st Avenue

Mango Sticky Rice Diorama
Larger than life photo op

King Mango
Edible Wall
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3 L]

Tom Yum Eating Competition

Open Kitchen

‘AUTHENTIC THAI
HOME COOKING’
WITH
"~ THAI FOOD CRAFTER

WORKSHOP

| Dote : Sot10th & Sun lith FE
" Time 100 PM
[

«

<
L’\\ |

Tom Yum Making Workshop led by Chef Ton

1st Avenue
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Sunway Carnival -

INDONESIA

Sunway Carnival
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Sunway Carnival -

3150sqft

TOP VIEW LAYOUT

" ' Legend:

Goro ¢ et 1. Entrance Arch
g : . 2. Food Street
? 3. Bazaar Cart
‘o ‘ 4, Artlinstallation &
ki Engagement

Photo Op

n 5. “Taste Asia”

w ' Stage
# 6.  Chill Area
v 7. Photo Wall

19202mm
(63")
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Sunway Carnival -

nstallation

Fried Mee on Basket
Larger than life photo op
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Sunway Carnival ;

' gopi Luak Blind Tasting Competition
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AFCF’S “ASIAN DRUMS” PERFORMANGE

Artistically, there are many things that these countries have in common, but none as striking, and heart thumping as
the sound of traditional drums from each of one of our 5 countries beating in unison.

Over the course of the festival,
we will feature an especially
curated “Asian Drums”
Performance that will take place
at each venue.

Working in partnership with the
creator and founder of the world
famous “Hands Percussion”,
Bernard Goh, AFCF will have their
own anthem to be played for
everyone to hear.

Optional
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AFCF DIGITAL PASSPORT

To encourage visitors to visit all 5 AFCF Mall Venues, we'll introduce a Asian Food & Culture Festival Digital Passport
where they'll have to scan their personalised QR Code at venue to be in the running for our 5x Grand Prizes - a once
in a lifetime trip to Penang!

Welcome, Nikki!

Scan here to
Scan me atall the

begin your journey! checkpoints to
redeem your gift!

D0l
-3t

Venues

The digital passport will be used as a data collection tool and also for 020 Retargeting post event.

Optional
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AFCF INSTAGRAM #AFCFFOODPORN CONTEST

To encourage participation, and drive online presence for the first Asian Food & Culture Festival, we propose an
#AFCFFoodPorn |G contest where attendees can take their favourite “food porn” photos from the festival and stand to
win prizes!

Mechanics:

1. Snap a photo of your
ultimate #AFCFFoodPorn
moment.

2. Share it onto your
personal IG profile and
follow us at @AFCFPenang.

3. Hashtag #AFCFFoodPorn
with a creative caption to
win!

Optional
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CONCOURSE PROGRAMME

For operational simplification, each concourse will be run concurrently to keep visitors engaged throughout the day.

TIME: D1 PROGRAMME: TIME: D2 PROGRAMME: TIME: D3 PROGRAMME:
10am Official Launch of Asian Food & Culture i
Festival 10am Event open to public 3% Ezggtsigﬁ:cfoepnum'c
Event open to public FoR RS ob el iviti dpE
P R Activities and Engagement commence AFt{V|t||es ahdi=nEasementeommence
Digital passport start Digital passport start
11am Food stalls open
Activities and Engagement commence 1 D perf bav Mall 11am Drum Performance (1st Avenue)
Digital passport start Eln rum Performance (Queensbay Mall)
Y » pm Food eating Competition i feodieaupziComagation
12pm Emcee introduction
i . 3pm Chef led workshop 3pm Chef led workshop
1pm Food Eating Competition Drum Performance (Gurney Plaza) Drum Performance (Sunway Carnival)
Elsll Chef led workshop 5pm Partners presentation(s) 5pm Partners presentation(s)
S5pm Partners presentation(s) 7pm Drum Performance (Gurney Paragon) 8pm #AFCFFOODPORN Contest Prize Giving
8pm #AFCFFOODPORN Contest Prize Giving 8pm #AFCFFOODPORN Contest Prize Giving 9pm Digital Passport Winner announcement
10pm End of day 1 10pm End of day 2 End of event

10pm
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WHY GO CASHLESS?

There is growing intention for Malaysia to become a cashless nation, plus, according to The Star*, there is definitely a
growing trend for e-payments and e-wallets in Malaysia.

Why Touch n Go Digital?

Through our network, we believe
that we can create a mutually
beneficial symbiotic relationship
between Touch n Go Digital and
BGIL

More importantly, we've touched
base with TNG Digital and have
ascertained that they are open to
cash sponsorship opportunities
with the brand.
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PUBLICITY CHANNEL & ROLLOUT

Pre-launch Press Launch @ PCPC Radio Spots Event Day - Official
1 week before event opening
Media Partnership Media Launch 70 radio spots on ERA Official Opening
: L S +ZAYAN & b S :
TimeOut Media Invitation to On-site interviews
. Launch in Penang MY + GOXUAN . '
Going (likely local press) ¢ Interviews with key
Places/Travel360 MixFm representatives from
. . On site Media Interview the participating Asian
Inflight Magazines of with TV bureau, countries

participating countries

: o H Bernama, media
and their Icoal airlines

partners

Gaya Travel Post Event

ey Press releases and
Rojak Lah photos wil be sent to
media nationwide

Issue news release to
PR Newswire
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PRE-EVENT: PC @ PENANG & POST EVENT

STORY: “STATE GOVERNMENT ELEVATES PENANG TO BE ASIAN FOOD HUB”

We propose a press conference to launch the Asian Food & Culture Festival with the key messaging of the launch
being:

The targeted media attendance will be the local state dailies to get the word out to Penangites first. Then, a post
press release for the rest of the media.
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PRE-EVENT: PUBLICITY @ NATIONWIDE

STORY: “STATE GOVERNMENT ELEVATES PENANG TO BE ASIAN FOOD HUB"

Tactics:
Media interviews with broadcast
Post event release distribution
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PRE-EVENT: RADIO SPOTS

Total Investment
Networks Duration Rato/Spot [Total Spots pirey

June 2019

MULTISTATION

[PENINSULA MALAYSIA
[ROS Monday-Sunday
6am-12mn 30 5. | 2926000
Bonus Spots 30 X L 0.00

MY + GOXUAN
[PENINSULA MALAYSIA
[ROS Monday-Sunday
6am-12mn s 792.00 27,720.00
Bonus Spots )8 X 3 0.00

MiX
[PENINSULA MALAYSIA
[ROS Monday-Sunday
6am-12mn 30 s |31 10,885.00
Bonus Spots X 0.00

Total Costs 2 67,865.00
6% Service Tax 4071
Talent Foes. 1 360000
GRAND TOTAL COSTS. 1 75,536.90

[Total Investment ( Nett ) 75,536.90

NOTE: PROPOSED AIRTIME ARE ALL SUBJECT TO AVAILABILITY.
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EVENT DAY: GRAND OPENING

STORY: “ASIAN FLAVOURS FLARE UP PENANG”
Aimed at providing the official launch a special focus through online and offline media channels.
Key messaging:

Penang sees new and signature Asian cuisines being launched into the market as it position itself as the
preferred hub for Asian delicacies

Mechanics:
An official launch by State Minister, along with key festival supporters and sponsors

The launch will be followed by a press conference for questions and answers session
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INFLUENCER ENGAGEMENT

We will engage 10 influencers from Penang & Klang Valley. Influencers will be doing social media coverage of the Food Festival.

Penang: 5 influencers
. Influencers will be seeded into different venues.
e  They will be invited to the event for social media coverage and also participating in different activities (ie. workshop, crowd
interactions)

° Deliverables:
o 1 x Event Attendance
o 1xPreEvent IG Story (with swipe up link)
o 1 x IG Photo Post (During Event)

Klang Valley: 5 influencers
e Influencers from Klang Valley will seed out details of the event through Instagram.
e  Deliverables:
o 1xIG Story (with swipe up link)
o 1 x |G Teaser Photo Post (Lifestyle)

Optional
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INFLUENCER ENGAGEMENT

We will engage 8 influencers from Penang & Klang Valley. Influencers will be doing a creative &) mucchiyoon-

video social post - Mukbang Challenge.

Deliverables
e 1xIG Story + Swipe Up Link
e 1xIG Video - Mukbang Video
o Influencers will be recording themselves eating food from countries of their choice that are
represented during the Food Festival. (ie. Indonesia, Korea, Japan, China, Thailand)
o In the video, influencers will also shout about the event that will be happening & also a call

to action to inform their audience to attend the festival or visit the microsite / FB for more

18,557

event details.
o Influencers will also highlight the event details & CTA in the captions as well.

muk_chiyoon Y

https://www.instagram.com/p/BujFmzegKcP/

Optional
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PROPOSED INFLUENGER

Penang

luking Saw Melanie Saw esslyn Qoi Alvin Leong Mervin Ng
103k Followers 93.7k Followers 25.2k Followers 13.9k Followers 11.9k Followers

Klang Valley

orise Lee Chloe Hannah Miiao Lucas Lau Lindie Ong
136k Followers 84k Followers 97.9k Followers 68.1k Followers 49k Followers Optional

*influencer subject to availability
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INFLUENCER ENGAGEMENT

4 International Influencers will visit Penang & attend the festival on an all
expense paid trip by Penang Tourism Board.

Pre-Event

e  Deliverables:
o IG Post
m  Influencer to share a lifestyle food photo of their local
delicacies (based on their respective countries) & with a
caption mentioning that they will be in KL for the festival &
highlighting info about the event. e 1
5 IG Stories + Swipe Up Link Fellexandro Ruby 29.6k Followers ~ Masaki Higuchi 286k Followers
m  Seeding event info on their social media platform to
areness of the festival.

During Event

° Deliverables:
o Event Attendance (Workshop, Audience Interaction)
o IG Post (Carousel)
o |G Stories

Penang Tour Yang Soo Bin 605k Followers Nutsaba Tia 262k Followers
o 5 x IG Stories (During & After Trip)
o  3xIG Photo Post (During & After Trip)
Optional

*influencer subject to availability
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PROPOSED INFLUENGER

Nisha Ezzati Elecher Lee Aqil Zulkiflee Akid
223k Followers 284k Followers 555k Followers 541k Followers

esslyn Ooi eannie Carmen
25.3k Followers 30.2k Followers 21k Followers Optional

*influencer subject to availability
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CHANNEL OPTIMISATION

Engagement Channel

We will be positioning Facebook as the
magazine for the festival.

Shareable and interactive contents will be
posted to gain engagement and eventually
leads to event traffic and leads.

Information Channel

We will be positioning the microsite as the
hub for all information related to the
festival.

By using content, the microsite can be one
of the stop to capture interest for
retargeting purposes.

e il e AR R R

Visual Channel

We will be positioning Instagram as the visual
platform, where we share #foodporn from
different users on Instagram to create virality.
IGTV will also be used as a peep window for
the snippets we have behind the scene.

Video Channel

We will be positioning Youtube as the
temptation creator of the festival. With the
combination of influencers and ASMR, we
want to create traction with video to bring
traffic to the actual festival.
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FACEBOOK CONTENT PILLARS

: Festival

' Content Bucket:
-Festival-related
| information
-Shared content from
' venue partner

Objective:
Direct traffic to website

=8
We will be at Gurney
Plaza this Saturday!

i
!

Facts Fellowship

Content Bucket: Content Bucket:
-Fun facts about ‘ -Sponsor content
international food -Vendors content
culture
Objective:
Objective: | Sponsors’ Benefit
Drive engagement ‘
Eg.
Eg. ! The infamous HaiDiLao
Did you know Korea has ! is coming to Malaysia for
the stinkiest seafood the very first time! Are ]
dish in the world? you excited?

Fiddle

Content Bucket:
-Challenge Videos
-Collaboration with
influencers

Objective:
Drive reach and

awareness

g.
The Foodies trying

instant chicken feet for

Jthe first time!
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INSTAGRAM CONTENT PILLARS

i
!

Festival Fiddle Fellowship Food

|
Content Bucket: d Content Bucket: Content Bucket:
-Festival-related gagtent Buc.ket. ‘ -Sponsor content -UGC on #FoodPorn
1 ; -The Food Diary ; |
| information =ThelFood Jofifne -Vendors content from different countries
' -Shared content from y
venue partner . Objective: Objective:
Ob.JeCt'Ve' | Sponsors’ Benefit Drive reach and
. IR Drive engagement ‘
Objective: awareness
Direct traffic to website E Eg. ‘
V\%Hat's Yang Soo Bin's ! The infamous HaiDiLao | Eg.
Eg. ) E oL e R0 o d is coming to Malaysia for | @andyoba is definitely |
We will be at Gurney \

the very first time! Are enjoying his soba
you excited?

jnoodles!

Plaza this Saturday! food? Check it out here!
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DIGITAL CAMPAIGNS
ASIAN FOOD & CULTURE FESTIVAL

THE FOODIES
SHOW
Imagine if the Try
[CAEICE
Penangites, trying
exotic international
food!

THE FOOD DIARY
Ever wonder what's
your bias's favourite

food? Let our
influencers take you

on a food trip

themselves!

EAT WITH YOUR
EARS
Tingle your senses
with our eating show,
complemented with
ASMR!

ASMR IN-APP ADS
Ads that make people
drool. Nuff said.

#FOODOOITRIGHT
Many claimed to be a
foodie, but how much

do you know about

food? Win the
AFCF-themed Dooit to
prove it!
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THE FOODIES SHOW

Promoting international food way before
the festival with our very own
10-episode Food Reaction show!

Like The Try Guys, we proposed to have
4 Penangites to try food from different
countries, and react to it in the most
Penang way ever.

Closer to event date, confirmed vendors
can be shown in the video as
promotional material too.

Platform: Facebook
Objective: Drive reach
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THE FOOD DIARY

People express themselves the most
through their favourite food, hence we
want to bring the fans closer to their
favourite influencers by having them to
introduce their favourite food in their
country on our IGTV!

Linking influencers to our Instagram
page can direct more traffic to our
instagram account, and having engaging
videos with the influencers can indirectly
bring their fans to the event as well.

Platform: IGTV
Objective: Increase Followers
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EAT WITH YOUR EARS

Translating the eating experience to all
senses with ASMR triggers, we want to
ride on the bandwagon with our
Youtube Channel.

Having “What To Eat” as the top organic
search on Youtube, our ASMR Food
Video will stand a higher chance to be
triggered and event details can be
communicated at the end of the video to
bring drooling visitors to the
festival/microsite.

Platform: Youtube
Objective: Drive traffic

. T

BUBBLE TEA

PEACEFUL CUISINE
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SPOTIFY

Spotify is the radio for most of the
people now. Instead of broadcasting the
same ol boring event announcement,
we want to make ads that drool.

Taking the audio from our Youtube
videos, we cut into small snippets and
have it aired as Spotify in-app ads,
tempting users with drooling sounds of
food, followed by a soft spoken event
details.

Platform: Spotify
Objective: Drive event traffic
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FESTIVAL BACKGROUND

Asian Food & Culture Festival celebrates the quintessence and diversity of cuisine as well as cultural characteristics of
Asian countries. Through this festival, PGT hopes to bring communities together via mutual love of food and culture,
and by building on the exciting growth and creativity taking place in the Asian culinary community. Thus making
Penang a cultural and culinary destination for Asian food lovers.

The festival will feature:

Fun and engaging activities for the A plethora of food from 5 different Country specific “food culture”
whole family countries experiences
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DOOIT

Being the latest sensation among young
adults, Dooit Live is a live game show
where more than 25k users can win cash
by answering to trivia questions.

By having a branded episode, we can
ask audience food-related questions, as
well as having them to go to our
microsite to seek answers on our event
details.

The interactive nature of the game will
leave an impactful image in audience
mind and drive event traffic!

Platform: Dooit
Obijective: Drive event traffic
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~cake

experiential communications

FOR ENQUIRIES
coffee@cakexp.com

MALAYSIA HEAD OFFICE
Cake Experiential Communications (Asia) Sdn. Bhd.
A-1-6, Jalan SS25/35, Taman Mayang, 47301 Petaling Jaya, Selangor, Malaysia

CAMBODIA OFFICE
Cake Experiential Communications (Cambodia) Co. Ltd.
No. 1, Street S02, Borey Peng Huoth, The Star Light, Phnom Penh, Cambodia

WWW.CakeXp.COITW
Ed cakexp




